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Developments on foreign 
investment policies
Though global cross-border foreign direct 
investment (FDI) slid by around 40% in 2009, FDI 
in China stood out, floating down by only 2.56%. 
Foreign invested enterprises (FIEs) contributed 
28% of the nation’s industrial output, 22.7% of its 
tax income and 55.9% of the exportation value of 
the Chinese economy in 2009. It would be fair to 
say that China has succeeded in attracting foreign 
investment since the “open-door policy” began 
in 1978, and FIEs are playing a very important 
part in the national economy. However, a lot has 
changed with global FDI in the last few years, so 
the Chinese government has decided to adapt the foreign investment regulations to meet 
this new situation.    See P39 

Chinese FAQs  
It can seem both remarkable and 
absurd, but as a foreigner in China, 
you are often the object of some 
curiosity. You may be one of the few 
foreigners your Chinese acquaintance 
has met,  and thus you wi l l  be 
presented with a series of questions. 
The first time you encounter these 
questions, no doubt, you’ll give 
thoughtful, honest answers, aware of 
your duty to present your background 
fairly and to help bridge East and 
West. Here are some of the typical 
questions, and some responses you 
can save for later use.   See P73

Tianjin’s medical devices market 
Aside from its ambition to rebuild Manhattan on the banks of the Hai river, Tianjin also 
plans to become China’s capital of medical device making and checking. Harbouring local 
device makers like Shanyou Medical Co and Tianjin Medis, the city has for some time also 
housed the Tianjin Medical Equipment Research Institute in the science and technology 
park on Changjiang Lu. But that’s about to be eclipsed by the huge Tianjin Medical Device 
Quality Supervision and Inspection Center, set to be one of 10 national-level medical 
device test centers under the State Food & Drug Administration (SFDA). The new centre 
will be China’s most authoritative testing hub for surgical implants and physiotherapy, as 
well as the country’s key test point for new and imported orthopedic and physical therapy 
devices. See P20
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Operations Management
Morten Stenkilde is the Senior Quality Manager at 
Filling Plant Tianjin, Novo Nordisk. He has more 
than 17 years of pharmaceutical manufacturing 
experience in the areas of solid dosage, contract 
manufacturing and sterile manufacturing. His 
international projects span Denmark, Brazil and 
recently China. He has worked with and lead 
production departments, quality departments and 
logistic departments. Mr Stenkilde is a member of 
the newly established Steering Committee for ISPE 
Greater China. See P25
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Dear Reader,

The convention centers now echo all day long and the markets 
bustle all evening – both signs of late summer in northern China. 

The 17th Tianjin Trade Fair concluded early July, and this month 
the city hosts the 6th China International Metals Processing 
Technology & Equipment Exhibition. Foundry and metallurgy 
professionals from around the world will pour into Binhai for the 
event, seeking to ink deals in China’s growing, resource-intensive 
economy.

In September the World Economic Forum returns to Tianjin for its 
annual summer Meeting of the New Champions – a new generation 
of companies that have experienced rapid growth in recent years. 
Environmental and energy sustainability will take priority among 
the WEF sessions this year.

Throughout this issue of Business Tianjin and next, you can find 
previews, schedules and reviews of highlights associated with these 
major events, as well as support and suggestions from experienced 
hands in intellectual property, domestic policy, economic trends, 
real estate and more.

As always, we welcome your constructive input and inquiries. If you 
are interested in contributing to a future issue of Business Tianjin, or 
just have questions or comments on an article, please reach out to us 
at the contacts on this page.

Sincerely,

Jamie Michael Kern

Chief Editor  – Business Tianjin
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Investment & Trade Fair

On 28 June the opening ceremony of the 
17th China Tianjin Trade Fair and In-
vestment Talks was held at the Meijiang 
International Exhibition Centre. Several 
exhibitions focused on the three main 
areas of industry, geography/investment 
and industrial parks. Tianjin’s primary, 
secondary and tertiary industries sought 
local and foreign cooperation with rep-
resentation of the steel, pharmaceutical, 
technology, tourism and real estate in-
dustries. Each industry offered a preview 
into Tianjin’s future advancements and 
developments.
- 28 June

HNA Group sets up northern 
headquarters

An inaugural ceremony of HNA Group 
Northern Headquarters (Tianjin) Co., Ltd 
and opening ceremony of HNA Raffles 
Tianjin Hotel was held on 28 June in 
Tianjin Centre. The event was attended 
by Luo Baoming (Governor of Hainan 
Province), Li Guoliang (Vice Governor of 
Hainan Province), Chen Feng (President 
of HNA Group), Li Weijian (Chairman 
of HNA Group Northern Headquarters), 
Yang Dongliang (Senior Vice-Mayor 
of Tianjin), top executives from Raf-
fles Tianjin Hotel and other officials-in-
charge from related units. Mr Chen Feng, 
Li Guoliang and Yang Dongliang spoke 

and expressed their best wishes and ex-
pectations for the headquarters.
- 29 June

Foxconn to relocate plants
Taiwan high-tech giant Foxconn plans 
to shift part of its production of Apple 
gadgets to other parts of the country as it 
faces rising labour costs. The planned re-
location, aimed at containing rising costs, 
also indicates a move by labour-intensive 
manufacturers out of prosperous coastal 
regions, reported Global Times. The Fi-
nancial Times reported that Foxconn will 
move some production from its long-time 
manufacturing hub in Shenzhen to north-
ern Tianjin and central Henan province.
- The Straits Times, 30 June

1st team of Eco-city executives 
completes training
The first 37 executives from the Sino-
Singapore Tianjin Eco-city project com-
pleted their training programme on green 
building development at the Building and 
Construction Authority (BCA) Academy 
in Singapore. The training programme 
was jointly developed by the BCA and 
the Tianjin Institute of Urban Construc-
tion. It's part of a collaboration which 
was formally established at the signing of 
a Memorandum of Understanding in May 
2010 between BCA and Sino-Singapore 
Tianjin Eco-City Administrative Com-
mittee.
- Channel News Asia, 5 July

Taiwanese product fair opens

A four-day Taiwanese product exposition 
opened in Tianjin. Two thousand booths 
manned by 800 Taiwanese businesses at-
tracted the participation of 160 Chinese 
companies seeking procurement deals. 
The expo, organized by the Tianjin city 
government and the Taiwan External 

Trade Development Council, is the first 
of its kind to be held since Taiwan and 
the mainland signed an economic coop-
eration framework agreement on 29 June.
- Focus Taiwan, 9 July

TEDA economic growth records 
new high in H1

He Shushan, Director of the Administra-
tive Commission of the Tianjin Economic 
and Development Area (TEDA), said that 

indicators all exceeded those planned at 
the beginning of this year, reaching their 
highest levels in the recent 10 years. Over 
the same period, the total production 
value of TEDA amounted to 243 billion 
CNY, up 21.5%, or 13 percentage points 
year-on-year.
- Xinhua, 13 July

Four steelmakers to merge
Four Chinese steelmakers based in the 
growing port city of Tianjin agreed to 
combine forces and create a business that 
will be among China's top 10 steelmakers 
by production. The new company, called 
Tianjin Bohai Iron & Steel Group Corp., 
comprises the operations of Tianjin Pipe 
(Group) Corp., Tianjin Iron & Steel 
Group, Tianjin Tiantie Metallurgy Group 
and Tianjin Metallurgy Group Co. Steel 
output from the four companies totaled 
around 21 million metric tons in 2009, 
based on data from the China Iron and 
Steel Association.
- The Wall Street Journal, 15 July

China strike hits Japanese 
electronics plant
Workers at a Japanese-owned Tianjin 
Mitsumi Electric Co. factory went on 
strike, extending the ripple of industrial 
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unrest that has hit manufacturers. The 
strike follows weeks of stoppages by Chi-
nese workers demanding higher wages 
and better conditions from car parts mak-
ers and other firms, especially Japanese 
companies with operations in China's 
south. The 3,000 workers employed at 
Mitsumi Electric make electronics com-
ponents.
- Money Control, 1 July

China's rise is slowing
A closely watched survey of the manu-
facturing sector in China fell in June, 
the latest sign that Beijing’s efforts to 
scale back stimulus measures have be-
gun to moderate the strong growth of the 
world’s largest developing nation. The 
manufacturing purchasing managers’ in-
dex, compiled by the China Federation of 
Logistics and Purchasing, came in below 
expectations at 52.1, down from 53.9 the 
previous month.
- New York Times, 1 July

Consumption key for growth, 
not currency
China’s ability to boost domestic demand 
rather than the value of the country’s cur-
rency is the key to ensuring more balanced 
global economic growth, said Sun Zhenyu, 
the Chinese ambassador to the World 
Trade Organization. "The exchange rate 
itself is not a decisive factor in the whole 
balance of world trade or world economic 
development,” he said in a 1 July inter-
view in Brussels. “The real issue here is 
about China’s consumption, whether Chi-
na has consumed enough or spent enough, 
also whether the US has saved enough.”
- Bloomberg, 6 July

China IPOs seen hitting record 
high in 2010
The first half of the year saw 176 IPOs 
raising a record high of 217.2 billion 
CNY, much higher than a total 187.9 
billion CNY in the whole year of 2009. 
Chinese companies may raise as much as 
500 billion CNY (73.86b USD) via initial 
public offerings in 2010, making China 

the largest IPO market in the world, re-
ported PricewaterhouseCoopers (PwC). 
PwC had previously projected 320 billion 
CNY for the full-year IPOs.
- China Caijing, 7 July

Housing prices 'to fall in Q4'

Property prices are likely to start falling 
in the last quarter of the year as tightening 

and analysts have said. Dropping sales 
volume and stagnant prices could lead to 
a deeper price slump in the market, Min-
ister of Land and Resources Xu Shaoshi 
said early July. "In about three months, 

Biz Briefs
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the property market will probably reach a 
comprehensive correction and prices will 
fall in some areas. But it's hard to predict 
the extent of the price drop, which may 
vary from city to city," said Xu.
- China Daily, 6 July

China steel giant calls for fair 
market environment in US
China's Anshan Iron and Steel Group 
Corp. called for maintaining a fair market 
environment in the US after 50 US law-
makers sought to block its investment in 
a US steel company. In a recent letter to 
US Treasury Secretary Timothy Geithner, 
one congressmen said the joint rebar 
venture proposed by Anshan and the US' 
Steel Development Co. threatens "Ameri-
can jobs" and "national security". In a 
statement, the steel mill said its invest-
ments in the US and other regions were 
commercial acts based upon market de-
mands and also attempts in international 
cooperation.
- State Media, 8 July

Obama urges level playing field 
with China on trade

In an attempt to create jobs through ex-
port growth and reassure US business 
leaders that he is committed to trade, 
Obama singled out China as a key market 

"Our discussion with China has also ad-
dressed the important challenge of how 
to create a more level playing field for 
American companies seeking to expand 
their access to the growing Chinese 
market," Obama said. General Electric 
Co CEO Jeffrey Immelt was quoted as 
saying that the Chinese government was 
growing increasingly protectionist and 
his manufacturing conglomerate was eye-
ing better prospects elsewhere.
- Reuters, 8 July

Trade surplus widens in June
pressuring Yuan

China’s trade surplus widened to the 
highest this year and exports climbed 
more than estimated to a record in June, 
adding pressure on the government to 
let the currency appreciate after the US 
said the CNY “remains undervalued”. 
US Treasury Secretary Timothy Geithner 
said he will “closely” monitor the yuan’s 
appreciation after China scrapped a two-
year peg to the dollar and allowed a 0.8% 
advance in three weeks. Policy makers in 
the world’s biggest exporting nation may 
be reluctant to step up gains while Eu-
rope’s debt woes threaten demand even 
though the bureau said trade has “recov-

crisis.
- Bloomberg, 12 July

on yuan appreciation

bankrupt if the value of the CNY rises 5% 
against the USD given the industry's thin 

-
try's textile companies stand at 3-5%, and 
have been squeezed by the appreciation of 
the CNY and rising raw material and labor 
costs, said Gao Yong, vice-president of Chi-
na National Textile and Apparel Council. 
The government conducted a yuan stress 

of labor-intensive textile companies would 
drop by 1 percentage point if the yuan ap-
preciates by 1%.
- Xinhua, 13 July

China surpasses India for 
outsourcing
China has replaced India as the primary 
destination of outsourcing and shared 
services for Asia-Pacific companies, 
accounting firm KPMG revealed on 
Wednesday. The KPMG survey, which 
covered 280 senior company executives 
across Asia, showed that China's out-
sourcing and shared services are rapidly 
expanding and winning market share 
over India and other regional destina-
tions. "Many Western companies may 
still see India as their location of choice, 

message is clear - China is now leading 
the way," said Edge Zarrella, global head, 
IT Advisory, KPMG China.
- State Media, 15 July

New tort laws will better protect IP 
rights
The new Tort Law of the People’s Repub-
lic of China took effect on 1 July 2010, 
ushering in several major changes for in-
tellectual property rights (IPR) in China. 
Currently, there are several holes in the 
body of tort law concerning IPR, so there 
has been no legislative basis on which 
the People’s Courts can determine legal 
liability for some types of infringement. 
The new law changes three major areas 

it provides a basis for deterring contribu-
tory IP infringement; second, it allows for 
moral damage compensation for infringe-
ment; third, it creates new liabilities for 
network and service providers who allow 
infringements to continue after they have 

- Association of Corporate Counsel, 
1 July

China jails US geologist for 8 years
An American geologist convicted of 
stealing secret information about the 
Chinese oil industry has been sentenced 
to eight years in prison under China’s 
powerful state secrets law. In an unusual 
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show of concern, US ambassador Jon 
Huntsman personally attended the verdict 
hearing on 5 July, in which geologist Xue 
Feng, 44, was also fined 200,000 CNY 
(29,500 USD). The conviction, which 
came a year after Mr Xue’s trial ended, 
is seen as a reminder of the legal risks 
that foreign firms in China face and the 
opaque nature of state secret legislation.
- Financial Times, 5 July

Central bank to continue loose 
monetary policy in H2
China will continue its relatively loose 
monetary policy during the latter half of 
the year to maintain the consistency and 
stability of macroeconomic policies. In 
an online statement, the People's Bank 
of China revealed its monetary policy 
committee consensus to apply multiple 
monetary tools to maintain an appropri-
ate growth in money supply and adjust 
the credit structure to reduce risks. The 
PBOC reiterated it would improve the 
yuan's exchange rate mechanism and 
adjust its value regarding a basket of for-
eign currencies.
- State Media, 9 July

Online shoe-seller sues Google
A local court in Beijing began a case on 
15 July in which an online shoe-seller is 
suing Google for damaging its reputa-
tion. Beijing Letao Culture Develop-
ment Co Ltd, which runs letao.com, ac-
cuses Google of unfair competition and 
violating advertisement laws through 
ads on google.cn and google.com. Letao 
is seeking a public apology and 500,000 
CNY (73,800 USD) in compensation 
from Google. In early May, a Letao em-
ployee searched the name of the com-
pany on google.cn, and the second result 
showed: "If you want to buy sneakers, 
OKBuy is better than Letao."  Letao 
then made several phone calls to Goog-
le.cn and asked it to remove the libelous 
advertisement, but without success.
- Xinhua, 14 July

Tianjin become largest home port 
in Asia for cruise liners
Asia's largest and northern China's first 
home port, Tianjin International Cruise 

Home Port made its debut, welcoming 
the Italy-based cruise ship Costa Roman-
tica. The Costa Romantica has scheduled 
10 cruises to depart from Tianjin Port 
from 26 June to 19 August, offering pas-
sengers a seven-day/six-night journey 
to Japan and South Korea. In 2010, two 
of the world’s largest cruise lines, Italy's 
Costa Cruise and Royal Caribbean Inter-
national, both chose Tianjin Port as their 
home port for their luxury liners.
- Xinhua, 28 June

TEDA nets local firm for logistics 
base

Tianjin Economic-Technological Devel-
opment Area (TEDA) on 8 July signed a 
cooperative agreement with a local pet-

base in Tianjin Nangang Industrial Zone. 
The 713,000-sqm base, which will cost 
4.3 billion CNY, is expected to annually 
reap operating revenue of 1.05 billion 
CNY from the warehousing business and 
8 billion CNY from the petrochemical 
product transportation business. In the 
initial stage, storage capacity totaling 
830,000 cubic meters will be completed 
in December 2012 and will have an 
investment totaling 2.14 billion CNY. 
These warehouses are designed to store 
petroleum, diesel, naphtha and crude oil.
- China Knowledge, 12 July

Eaton forms manufacturing JV in 
China

has formed a joint venture in China to de-
velop airplane fuel and hydraulic systems. 
Eaton is one of several US aerospace 
companies tapped to supply components 
for what is expected to be China's first 
large commercial aircraft. The venture 
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will be majority owned by Shanghai Air-
craft Manufacturing Co, Ltd, a subsidiary 
of the state-owned Commercial Aircraft 
Corporation of China, with Eaton owning 
49%. The Shanghai-based partners will 
supply the COMAC C919 single-aisle 
aircraft. Based on expected production of 
2,500 jets, the program is expected to be 
worth 1.8 billion USD.
- Reuters, 13 July

Test program to integrate phone, 
Internet, TV services
Chinese TV, Internet and mobile phone 
users will be soon be able to do all three 
activities through a single device after the 
government announced a pilot scheme 
to integrate the three systems. The cities 
of Beijing, Shanghai, Dalian, Harbin, 
Nanjing, Hangzhou, Xiamen, Qingdao, 
Wuhan, Shenzhen, Mianyang and regions 
around central Hunan Province's three 
boom cities of Changsha, Zhuzhou and 
Xiangtan were approved for the pilot pro-
gram, according to a statement from the 
State Council.
- Xinhua, 5 July

iPhone 4 has antenna glitch

Consumer Reports, America’s trusted 
source of product reviews, said on Mon-
day it will not recommend Apple Inc.’s 

with its antenna that causes signal quality 
to degrade. After the iPhone 4 went on 
sale in June, buyers started complaining 
that holding the gadget a certain way 
could cause reception to fade and calls to 
drop. “The problem seems to be a design 
flaw, and it is significant,” said Mike 
Gikas, senior electronics editor for Con-
sumer Reports.
- Xinhua, 13 July

Xiamen Airlines cuts cross-strait 

Xiamen Airlines will ramp up its direct 
cross-strait flights from Xiamen and 
Fuzhou from 11 to 29 weekly, and lower 
fares by one-third. The carrier cut ticket 
prices from 221 USD to as low as 147 
USD for a round trip to Taipei. Hu Bin, 
general manager of Xiamen Airlines' 
passenger marketing department, said 
the flight time could be reduced to 40 

Taipei. The move comes as the Fujian-
based airline looks to establish itself as 
a connecting hub between the mainland 
and Taiwan. Ties between the mainland 
and Taiwan have been strengthening over 
recent years.
- China Economic Review, 7 July

3G phone users keep increasing
The number of 3G phone users on the 
Chinese mainland reached nearly 22 
million by the end of May and new 
3G users accounted for a quarter of 
the total number of new mobile phone 
users, the Ministry of Industry and In-
formation Technology said yesterday. 
The mainland is expected to boast 60 
million 3G users by the end of this 
year, a fourfold increase from last 
year's level, according to the ministry's 
earlier forecast. The popularity of 3G 
is set to grow due to lower prices and 
a wider variety of 3G models, includ-
ing iPhones equipped with Wi-Fi and a 
BlackBerry that comes with the home-
developed 3G standard.
- Xinhua, 15 July

China joins global media with 
network launch
China unveiled its most ambitious ef-
fort for greater international influence 
on 1 July with the launch of a global 
24-hour English-language TV news 
network run by Xinhua news agency. 
In early October, the company aims to 
have deals to get CNC World on cable 
channels in Western countries including 
the US and the UK. The venture will 
test Beijing’s ability to adjust its propa-
ganda machine, one of the Communist 
party’s most important guarantors of 

power, to meet the tastes and win the 
trust of a global audience.
- Financial Times, 2 July

China approves online medica-
tion purchasing
China has approved 27 websites to sell 
medicine to individual consumers via 
the Internet, the State Food and Drug 
Administration announced on its web-
site. The administration stipulates that 
the 27 online pharmaceutical dealers 
could only sell over-the-counter medi-
cations to individual consumers, not to 
other businesses or medical facilities. 
According to a provisional regulation 
regarding the online transaction of 
drugs, those selling medications online 
must receive a license and put their 
license code on the front page of their 
transaction websites.
- Xinhua, 14 July

Census focuses on expatriates

A special questionnaire has been de-
signed for China's 6th national popu-
lation census starting 1 November, 
which for the first time will count 
the number of residents from Hong 
Kong,  Macao,  Taiwan and expats 
who are living and working in China. 
International migration will become 
a new feature of the national popula-
tion census in November, said Feng 
Nailin, head of the National Bureau of 
Statistics' population and employment 
statistics department.
- Xinhua, 12 July
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The Chines e  centra l  bank 
announced it would abandon 
the Yuan’s two-year peg to 

the US dollar on 19 June, a week 
ahead of G20 summit in Canada. 
Mo d e s t  a p p r e c i a t i o n  o f  C N Y 
heightened uncertainty about the 
future of the Chinese economy and 
Beijing’s underlying intentions in 
this policy move. 

Michael Pettis, Finance Professor at 
Peking University, is, “sceptical that 
this announcement adds up to much 
beyond a desire to head off China-
bashing at the G20 meeting.” And 
Brian Jackson, a strategist at Royal 
Bank of Canada in Hong Kong, said 
“to reduce the risk of trade tensions, 
we will need to see further CNY gains 

in the days and weeks ahead.” 

Washington has  so  far  g iven a 
cautious welcome to the policy shift, 
reported Financial Times. On 24 July, 
US President Barack Obama said 
that initial signs were positive and 
that it was unrealistic to expect swift 
increases in the value of the Chinese 
currency.  “We did not expect a 
complete 20% appreciation overnight, 
for example, simply because that 
would be extremely disruptive to 
world currency markets and to the 
Chinese economy,” Obama said.

Now that CNY has been cut loose 
from its USD-peg, speculative capital 
could flood into China, potentially 
crimping the central bank’s control 

over monetary policy and fuelling 
asset bubbles and inflation, according 
to Financial Times. This was certainly 
the case the last time China allowed 
the CNY to appreciate, between May 
2005 and July 2008.

Speculative inflows surged during 
this period as investors bet on further 
CNY appreciation. This saw China’s 
currency reserves rise by 1.1 trillion 
USD as it stemmed the CNY’s rise, 
compared with an increase of just 
0.5 trillion USD in the previous 
three  years  when the  currenc y 
was pegged to the dollar. “In some 
ways that policy was a failure,” said 
Neil Mellor at Bank of New York 
Mellon. “Currency reserves shot up, 
compounding China’s problem of 
how to diversify its assets. They will 
want to avoid that problem this time.”

To deal with these concerns, China 
allowed the CNY to drop in value 
against the dollar the day after CNY’s 
peg to US dollar was abolished. This 
reflects the Chinese government’s attempt 
to avoid a rapid inflow of speculative 
capital. In addition to a more flexible 
exchange rate, Chinese policymakers 
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have been telling domestic banks 
that they must be on their guard to 
prevent clients from sending money 
in and out of the country to fund 
illicit speculation. “The important 
thing with currencies is not the 
absolute level but the trend,” said Mr 
Matthews. “Longer-term, this move 
shows that China has decided it will 
let its currency appreciate.”

Realization of this hypothesis could 
br i ng  mu c h  n e e d e d  e c on om i c 
relief to many countries suffering 
since the global financial crisis. 
China would avoid being labelled 
as “currency manipulator” – which 
could effectively prevent a tariff 
war – would use the appreciated 
currency to promote competitiveness 
among its  export industr y,  and 
would slow inflation. Countries 
such as India, Thailand and Pakistan 
are best placed to exploit  more 
expensive Chinese goods where 
their overlap with China is across 
a broader category of goods (food 
and manufactured items like textiles, 
clothing, footwear)," according to 
Johanna Chua at Citigroup.

It’s also good news for the less-
developed nat ions  because  the 
stronger CNY gives China more clout 
when buying abroad. In addition 
to taking up a bigger share of the 
Singapore and Hong Kong property 
markets, China will use its excess 
capital to invest in countries better 
equipped (demographically speaking) 
to reallocate production/surplus 
labour to manufacturing. German 
e x p or t s  s u rge d  and  i n dus t r i a l 
production showed big gains in 
May, with many of the country’s 
manufacturers singling out China 
as the driver of what seems to be an 
ever-faster recovery of Europe’s largest 
economy, according to Financial 
Times.“We’re seeing a pick-up in 
Chinese domestic demand,” said 
Hans-Jochen Beilke, head of Ebm-
Papst,  maker of ventilators and 

electric motors. “The Chinese are 
buying more and more fridges, dryers 
and cars.”

Nevertheless, there are just as many 
arguments for CNY’s future in the 
opposite direction, which place 
doubts on imminent hot money 
inflow. One reason is that at only 3%, 
the annualised rate of appreciation 
is  too s l im to  attrac t  currenc y 
speculators. Not only is the growth of 
3% uncertain, the prevalent fears that 
the Chinese economy is cooling and 
the property market is about crash are 
huge risks for foreign speculators. 

The Shanghai stock market has 
already dropped more than 20% this 
year, while housing sales are falling 

sharply in many f irst-tier cities 
subsequent to the central government’s 
clampdown on property speculation. 
In some respects, an increase in hot 
money inflows into China would 
provide a welcome boost to domestic 
liquidity, said Michael Kurtz, China 
strategist at Macquarie. “It may 
perversely help stabilise, or even lift, 
China’s sagging domestic real estate 
and equity markets,” he said.

A global double-dip recession or an 
unexpected slowdown in China could 
prompt Beijing to depreciate the CNY, 
reports Financial Times. That would 
trigger severe outflows, economists say. 
And while inflows are relatively easy to 
manage through conventional policy 
tools such as open market operations 

On 19 June, CNY began to 
appreciate relative to USD 



or changes to the reserve requirement ratio, sudden outflows 
would be more problematic, according to Mr Kurtz.

To further aggravate economic risks, almost 2 trillion CNY 
(294 billion USD) of the 7.38 trillion CNY in outstanding 
loans to Chinese local government finance companies 
(LGFVs) at the end of 2009 may turn out to be problematic 
– and those problems may start to surface as early as the 
second half of this year, according to China Confidential, a 
specialist group of Financial Times.

China Confidential also noted that lowered bank interest 
rates, a policy movement by the central government to 
cool the economy, have triggered outflow of deposits. The 
loan-to-deposit ratio, which according to China Banking 
Regulatory Commission rules should be kept below 
75%, had risen above that level for eight of the 14 listed 
Chinese banks by the end of March. Much of this money 
is flowing into the underground banking system, as shown 
by a proliferation in adverts by money lenders in local 
newspapers in cities throughout the country, reported 
China Confidential.

The problem is these money lenders who provide loans at 
around 90% annual interest rate for clients with collateral 
and 120% annual interest rate for those without collateral 
would likely flee with saver’s money if loans were to default. 

Estimates of the size of China’s shadowy underground 
banking system vary, but Financial Times reported that 
it may amount to as much as 10-20% of the country’s formal 
outstanding loans, which at the end of May totalled 
43.991 trillion CNY. Thus, an underground banking 
scandal could have significant consequence on both 
economic activity and the availability of liquidity.

China has to moderate the aforementioned systemic risks 
that could potentially devastate its economy and value of 
its currency. As it stands, the US Treasury Department still 
claims that CNY “remains undervalued”. The Department 
publicly noted that it  wil l  regularly monitor the 
appreciation of CNY and will work towards expanding US 
export opportunities in China that support employment in 
the United States. 

The fact that trade surplus widened this year and exports 
climbed to a record in June are not helping China. The 
US and the rest of the world will inevitably increase 
pressure on China to allow faster currency gains. In the 
upcoming quarters, it will be extremely important to 
closely observe the development of the Chinese economy 
and political nuances before making investment or 
business decisions in China. Data source: Oanda.com interbank rate
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slows
Yet another record level of trade surplus

China’s  June  expor ts  exceeded 
i mp o r t s  by  2 0 . 2  b i l l i o n  U S D, 
a c c o r d i n g  t o  t h e  G e n e r a l 
Administration of Customs, greater 
than May’s 19.5-billion-USD trade 
surplus and April’s 1.68-billion-
USD surplus. Exports grew much 
quicker than expected on stronger 
demand from Europe. Consequently, 
the Central bank’s foreign-exchange 
reserves rose to 2.454 trillion USD at 
the end of June.

Property market cooling

D e s pi t e  t h e  re s i l i e nt  e x p or t s , 
Chinese property prices in June 
recorded their first monthly fall 
since February 2009, evidence that 
Beijing’s drive to slow down the 

inflated market is working. Average 
prices in 70 cities edged down 0.1% 
from May,  lowering the annual 
property inflation rate to 11.4% in 
June; April prices increased 12.8% 
year-on-year, and the year to May 
rose 12.4%, according to the National 
Bureau of Statistics on 12 July. 

To deflate a bubble that developed 
in first-tier cities such as Beijing and 
Shanghai, the central government in 
April raised down-payments, ended 
mortgage discounts, tightened rules 
on loans to developers and made 
it harder to buy multiple homes, 
reported Reuters on 12 July. 

With much slower import growth, 
control led moderation in bank 
l e n d i n g  a n d  s o f t e r  d o m e s t i c 
investment, Beijing will not be rushed 
into relaxing policy until clearer 
signals emerge from the all-important 

property and construction sectors, 
Reuters further noted. 

The government, determined to 
squeeze out speculators, refuses 
to back down by reversing curbs 
imposed in April; developers don't 
want to waver because they paid high 
prices for land last year and have a 
bullish long-term outlook, and home 
buyers are sitting on the sidelines, 
said Dong Tao, chief China economist 
at Credit Suisse in Hong Kong.  

“One of these three key players needs 
to change their stance first,” he said. “I 
see policy in a pause mode. Whether 
that lasts ‘til the end of the year is not 
entirely clear to me. It all depends on 
who blinks first.”

Bringing property prices down is a 
political imperative for the ruling 
Communist Party, and Beijing is 



faced with tough choices. First-
tier city apartments have long been 
beyond the reach of ordinary people, 
reminding them of the inequalities 
that could pose a serious threat to 
the social harmony that is President 
Hu Jintao’s political platform. Yet 
the government does not want to 
squeeze the life out of a sector that 
makes up 10% of national output 
and 25% of fixed asset investment 
and drives sales of everything from 
furnishings to electrical appliances 
and even cars. Construction also 
accounts for half of China's steel 
consumption, according to Reuters. 

Much waited political move
On 29 June,  China and Taiwan 
signed the Economic Co-operation 
Framework Agreement, a landmark 
trade deal that indicates the most 
noticeable improvement in cross-
strait relations in the past half a 
centur y.  Taiwan hopes the deal 
will also smooth the path to sign 
free trade agreements with other 
countries in a bid to ensure that 
its export-oriented economy is not 
marginalized as trade deals flourish 
across Asia. 

China will cut import tariffs across 
539 products and services worth 
13.84 billion USD in trade. Taiwan’s 

cut will only account for 3 billion 
USD worth of goods. China also 
agreed not to ask for the opening 
o f  a g r i c u l t u r e  s e c t o r s  o r  f o r 
Chinese labourers to be allowed to 
work in Taiwan. “If there is no tax 
issue, we can really integrate our 
factories and shuffle [production] 
as we like,” said Bonnie Tu, chief 
financial officer at Taiwan’s Giant 
Manufacturing, the world’s biggest 
bicycle maker by revenues. Giant 
currently produces its high-end 
bicycles in Taiwan with factories 
in China making more mid-ranged 
models, states Financial Times. 

T h e  s e m i - o f f i c i a l  C hu n g - hu a 
Institute for Economic Research in 
Taipei estimates that the agreement 
could create 260,000 jobs and add 
1.7% to Taiwan’s economy. Over the 
long term, economists Dan Rosen 
and Wang Zhi of the Washington-
b a s e d  P e t e r s o n  I n s t i t u t e  f o r 
International Economics think the 
deal could add a net 5.3% to Taiwan’s 
economy by 2020. 

In addition to the Agreement, Taiwan 
eased its law on its corporations 
making investments in China and vice 
versa. In February, Taiwan allowed its 
chipmakers to take a stake in or fully 
acquire their Chinese counterparts, 
provided that the factory being 
acquired lags at least two technological 
generations behind that of the factories 
the acquirer has in Taiwan, according 
to Financial Times. 

Whi le  Taiwan’s  semiconductor 
and flat-panel industries remain 
far ahead of China’s,  China has 
been one of the most important 
markets for Taiwanese technology 
comp anies  s ince  t he  f inanc ia l 
crisis. This has made establishing a 
manufacturing presence in China 
an imperative. 

On 10 February, Sean Chen, head of 
Financial Supervisory Commission, 

said there was a “broad consensus” 
within the government to allow 
Chinese brokerages and insurance 
companies to invest in Taiwan. 

Foreign companies operating in 
China
For the past few decades, American 
companies have advocated that 
a stronger and more prosperous 
China is good for the US. Despite 
forces such as Chinese nationalists, 
American trade unionists, and the 
military establishments of both 
countries who would be pleased with 
a more adversarial relationship, these 
companies were at the forefront of 
establishing a stronger relationship 
between the two nations. 

It is ominous that corporate America 
is now showing increasing signs of 
disillusionment with China, reported 
Gideon Rachman, chief foreign 
affairs commentator for Financial 
Times. Three of the most prominent 
American companies have clashed 
with  the  Chines e  government : 
Google, Goldman Sachs and General 
E lec tr ic ,  symbols  of  Amer ican 
prowess in technology, finance and 
industr y.  Google’s  dispute over 
censorship led the search engine 
to reroute its service out of China. 
Goldman Sachs was accused by the 
Chinese media of “going around 
the Chinese market slurping gold 
and sucking silver”, and of making 
excessive profits. Jeff Immelt, GE’s 
chief executive, found himself quoted 
in newspapers saying, “I’m not sure 
that in the end they want any of us 
to win or any of us to be successful.” 
Although he backtracked later, it is 
striking because GE and Mr. Immelt 
personally have made substantial 
commitments to the Chinese market; 
GE now employs more than 2,000 
Chinese  engineers  working on 
cutting-edge environmental and 
healthcare technology, much of it 
designed for the local market. Last 
year GE made more than 6 billion 
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USD in sales in China, according to 
Financial Times. 

Just when the Chinese market was 
finally beginning to deliver on its 
long-anticipated promise to become 
not just a manufacturing base but 
the biggest market for the upcoming 
decade, Google, Goldman Sachs 
and GE all simultaneously ran into 
conflicts with Chinese government. 
Rachman points out that a bigger 
trend is at work; Chinese trade 
and economic policy is taking a 
more nationalist direction that is 
penalizing US companies. After 30 
years of strong economic growth 
and  now t hat  i t  i s  t he  wor ld’s 
largest market for many industries 
i n c lu d i ng  autom ot ive s ,  C h i n a 
seems to take a less-welcoming 
att itude to foreign investment, 
instead concentrating on promoting 
national champions. 

A souring in the relationship between 
American business and China comes 
at a particularly bad time for the two 
countries. The global financial crisis 
began to undermine US acceptance 
of globalization, says Rachman. The 
US government still struggles to 
resolve issues such as its nearly 10% 
unemployment rate and burgeoning 
trade deficit.  Despite China’s effort to 
avoid making tactical mistakes and 
obvious conflict with the US, when 
American businesses − the single 
biggest constraint on an anti-Chinese 
backlash in the US − refuse to speak 
up, the protectionist voice will be 
heard louder in Washington. 

Chinese companies expanding 
overseas
While foreign businesses face a new 
level of challenge in China, Chinese 
companies also face tight regulatory 
response in their expansionary effort. 
H u a w e i ,  t h e  C h i n e s e 
telecommunications equipment 
supplier, has launched a push to 
secure its first big US deal in the 

face of strong security concerns in 
Washington that the company is 
closely tied to the Chinese military.

Huawei was bidding to sell equipment 
needed for the expansion of the 
wireless broadband network of Sprint 
Nextel, the third largest American 
mobile operator. 

T h e  c omp a ny ’s  g row t h  i n  t h e 
US has been stunted by the US 
government’s pervasive scepticism 
ab out  t he  comp any,  inc lud ing 
suspicions that it could be used by 
the Chinese military for economic 

espionage on the US communications 
network, reported Financial Times. 

Other  Chinese  companies  face 
obstacles in the US. Sun Jiakang, 
v ice-pres ident  of  China C osco 
Holdings,  an arm of one of the 
wor ld’s  l arges t  sh ipping  l ines , 
criticised US politicians who have 
put domestic ports largely off limits 
to state-owned Cosco. “If Cosco 
wants to invest in a US port, they 
consider it the equivalent of the 
Chinese navy [investing] there,” 
said Mr Sun.



Numbers

21
New Zealand Prime Minister John Key 
said China is one of the most vital 
partners for New Zealand in the 21st 
century. New Zealand has set out an 
ambitious work programme to ensure 
that the relationship grows and endures.

26
China's Ministry of Commerce announced 
that the country will cease levying 
tariffs on 60% of imports from 26 least-
developed African nations, including 
Ethiopia and Liberia.

8
An oil reserve base under construction 
in Shandong Province is one of eight 
planned nationwide that will help China 
Petrochemical Corp, Asia's largest oil 
refiner, cope with volatile global crude 
prices.

1/10
A study says that 1 in 10 adults in China 
has diabetes. The nation faces a diabe-
tes epidemic, due to rising obesity levels 
and an aging population.

4,000,000,000
China Resources Gas Group and Tianjin 
Gas have agreed to set up a joint venture 
to supply natural gas in Tianjin. With total 
investment of about 4-5 billion CNY, the 
joint venture, which is expected to last 30 
years, may acquire assets from Tianjin Gas 
in the future.

270,000
Toyota Motor Corp. announced the recall 
of 270,000 vehicles worldwide to repair 
faulty engines which may have defective 
valve components that can cause problems 
including stalling.

9
Hand-foot-mouth disease (HFMD) has 
claimed nine lives in Beijing this year, 
with two new deaths reported from 21 
to 27 June.

1,700,000,000
FIFA’s 2010 World Cup tournament 
tourists were expected to inject 1.7 
billion USD into South Africa's economy 
over the month-long football festival, 
helping to boost economic growth of 
the "Rainbow Nation" by 0.5 percentage 
points.

700,000
By the end of this year 700,000 Chinese 

farm program”, according to the vice 
president of Wal-Mart, Barry Friedman.121

Guangzhou has 231 waterways which 
are connected with the city's drainage 
system. The local government started to 
clean up and renovate 121 of them to 
improve the environment and facilitate 
water flow, especially during flood 
season.

2012
In October, Tianjin will host an extra 
round of climate talks before a year-
end UN summit in Cancun as nations 
attempt to devise a post-2012 treaty.

33,000
With 33,000 km of high-speed railways 
currently under construction, China is 
expected to overtake Europe as the 
high-speed railway capital of the world 
by 2012.

30
Baidu, the largest Chinese Internet 
search engine, planned to recruit at least 
30 engineers from the Silicon Valley at a 
job fair in the United States on 10 July, 
the first step in its global recruitment 
plan.
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Premium Puzzle: 
Enthusiasm for Chinese companies 
abroad but not at home
Economist, 22 July 2010

Shares listed on the Chinese mainland 
stock markets have, until  recently, 
fetched a premium price over the same 
shares trading in Hong Kong. One 
explanation for the premium was that a 
lack of investment options drove share 
prices higher.

But Shanghai and Shenzhen markets have dropped by 22% and 
15% respectively this year, while Hong Kong has fallen far less. 
“Outsiders appear more willing to believe China’s growth story 
than the Chinese.”

Since mid-2010, shares of the same companies listed on Hong 
Kong and mainland markets have sold at similar prices. One 
possible reason for shift is a dearth of investor funding: over 60% 
of the 19 billion USD raised in the IPO of Agricultural Bank of 
China came from state-owned enterprises. Another potential 
cause is liberalization of the currency: several yuan-denominated 
products will soon be tradable in Hong Kong.

Regardless of the diminished mainland markets, big banks are still 
overwhelmed with companies – both domestic and international – 
seeking to list in Shanghai. “Perhaps the premium has disappeared 
because foreigners now have fewer appealing choices, too.”

Agricultural Bank of 
China’s IPO begins
Caijing, 19 July 2010

The Agricultural Bank of China (ABC) 
resumed its presence in the mainland 
on 10 March 1979, marking the be-
ginning of China’s financial system 
reforms. On 15 July 2010, ABC suc-
cessfully launched the world's biggest 
initial public offering in a Shanghai-
Hong Kong dual listing.

From "the Agricultural Bank of China" to "the Agricultural 
Bank of China Limited", the shape-up of ABC is the result of 
the combined efforts over generations, putting an end to the 
existence of state-controlled commercial banks and bearing 
witness to shareholding system reforms as the last of "big four" 
banks went public.

The other three of the "big four" banks have been reforming over 
the past 31 years, establishing modern financial systems, shaping 
financial macro-control and supervisory framework mainly us-
ing indirect instruments, cultivating a unified market system to 
allow orderly competition, and pushing ahead with shareholding 
system reform of state-owned commercial banks. 

China less likely to become 
top FDI destination
The Economic Times (India Times)
23 July 2010

Despite a 60% decrease in foreign di-
rect investment (FDI) into the US in 
the first quarter of 2010, analysts still 
predict the nation will hold its rank 
above China as the top destination for 
global investment.

FDI for Q1 2010 in the US dropped to 
43.8 billion USD, just 2.3 billion more 
than in China. This is a drastic difference from the 2009 total 
margin of 34.9 billion USD between the two nations. Yet Zhan 
Xiaoning, director of the Investment and Enterprise Division 
for the United Nations Conference on Trade and Development, 
comments, “We cannot find strong enough proof to show that 
China could surpass the US as the most attractive destination for 
FDI in the short and medium term, as there is little possibility 
that China's FDI will grow by large margins.”

The US enjoys several advantages over China in absorbing FDI, 
says Wang Zhile, director of the research center on transnational 
corporations under the Ministry of Commerce. He cites stand-
ardized rules and regulations, powerful consumption and R&D, 
and a skilled labor force, which he says better attract investment 
than cheap labor and rapid economic growth.

Introspection of Foxconn 
workers’ consecutive jumps
Business Times, 22 July 2010

Thirteen Foxconn workers have jumped 
off buildings since January this year. Ac-
cording to Foxconn, these suicides ex-
hibit many similarities. The deceased are 
aged 18 to 23, post-80s and 90s genera-
tion working in a strange place. They are 
less resilient or able to endure hardship 
than the previous generation. This generation’s self esteem is more 
fragile, dreaming greater dreams and feeling greater stresses. They 
must support their families and themselves. In the tin-can of a fac-
tory district, dreams fade, and youth easily grows desperate. 

Human-based management has become the first and most im-
portant priority for all enterprises in China. Enterprises carrying 
out human-based management are referred to as “happiness en-
terprises”; others are called “iron and blood factories”. Decision-
making management expert Mr Wang Zai’an said the Foxconn 
events have become a phenomenon, a management puzzle that 
many Chinese manufacturing enterprises are facing.

Beyond simple treatment and welfare, a happiness enterprise has 
to respect employees and assure they feel that respect. The happi-
ness is not for management – it is for the employees.

Press Review
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The Wealth for Health
The medical devices market is good for Tianjin, 
an emerging manufacturing hub for the industry

                                                                                                                                                By Mark Gao

The Wealth for Health



Aside from its ambition 
to rebuild Manhattan 
on the banks of the Hai 
river, Tianjin also plans 

to become China’s capital of medi-
cal device making and checking. 
No bad idea, given medical care is 
a growth industry in China, and 
will be for some time to come.

Harbouring local device makers 
like Shanyou Medical Co and Tian-
jin Medis, the city has for some 
time also housed the Tianjin Medi-

cal Equipment Research Institute 
in the science and technology park 
on Changjiang Lu. But that’s about 
to be eclipsed by the huge Tianjin 
Medical Device Quality Supervi-
sion and Inspection Center, set to 
be one of 10 national-level medi-
cal device test centers under the 
State Food & Drug Administration 
(SFDA). The new centre will be 
China’s most authoritative test-
ing hub for surgical implants and 
physiotherapy, as well as the coun-
try’s key test point for new and 

imported orthopedic and physical 
therapy devices.

Figures offered by various private 
and state bodies are confusing and 
conflicting, but according to the 
state-produced China Healthcare 
Yearbook, China spends 14 billion 
USD annually on medical devices. 
The market grew by 11% a year 
between 2006 and 2010, a figure 
that will increase as public spend-
ing on health rises – China wants 
to spend 130 billion USD to get a 
basic universal healthcare system 
into place by 2012. 

The biggest share of the local medi-
cal market is taken by disposable 
equipment (42%) and ophthalmic 
or eye-related medical care (28%), 
but the ratio is changing as rising in-
comes create illnesses more common 
in the West, such as obesity-driven 
diabetes. A respected researcher in 
the field, LEK Consulting calculates 
that diagnostic and imaging equip-
ment takes the lion’s share (39%) of 
the Chinese medical devices market, 
but sees the fastest growth for im-
plantable devices. 

One man to tap into Tianjin’s new 
medical adventure is Mickey Jen-
nings, a happy man since quitting 
his role as financial officer at the 
Chinese operations of an American 
pharma giant to sell his knowledge 
on China’s booming medical mar-
ket. A consultant to some of the 
world’s leading producers of medi-
cal devices, the tanned, muscular 
Texan is a mine of information on 
the industry. Lately Jennings has 
been spending more time in Tian-
jin, trying to ingratiate himself 
with officials and device makers 
as the city becomes China’s hub 
for manufacturing and testing of 
medical equipment. 

Jennings points to a bag of statis-
tics he’s compiled from, among 
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others, the US Commercial Service 
and the Espicom Business Intel-
ligence Co that China is third after 
the US and Japan as a market for 
medical devices. “The market is 
growing 11% a year and now ac-
counts for about 35% of the overall 
sales in the Asia Pacific,” says Jen-
nings. He has a list of the areas 
with best potential for new en-
trants: computer radiography and 
X-ray systems; magnetic resonance 
imaging (MRI) devices are selling 
well. “There’s plenty of take too 
for diagnostic devices for cardio-
pulmonary disease, diabetes and 
neurological disorders.”

Travelling the country’s clinics and 
hospitals, Jennings has noted a mar-
ket too for more simple products. 
Increasing promiscuity in China’s 
expanding cities and a thriving lo-
cal sex industry has created demand 
for HIV monitor test kits; gynecol-
ogy test kits and smears are also in 
demand, says Jennings. 

As China gets richer its citizens 
are living longer, and getting fatter. 

Hence Jennings notes sales potential 
for home-based or self-care equip-
ment such as massagers and body-
mass index calculators. He’s also 
been sizing up local demand and 
production capacity for body-fat 
scales, ionizers and wheelchairs. 
“We sold a load of commodes and 
shower chairs for a US supplier 
which is now going to manufacture 

here,” he explains. “In 
many cases there’s lit-
t l e  know ledge  t hat 
such products exist, 
so you have to educate 
them [Chinese] first. 
But geriatric products 
for sure are going to be 
big.” 

-
nate high-end
A look at the exhibitor 
list at any major medi-
cal wares expo in China 
reveals many familiar 
names. German-based 
Agfa is a leading sup-
plier of X-ray film while 
Siemens sells CT scan-
ners. Japanese firms 
such as Hitachi and 
Shimadzu are strong 
in  var ious  imaging 
devices such as X-ray 
and MRI apparatuses. 
Also a medicine maker, 
Germany’s Schering Ag 
provides Intrauterine 
devices, for use inside 
t h e  w o m b.  To k y o -
headquartered Aloka 

provides Ultrasound equipment lo-
cally. US-based Baxter Healthcare 
Corporation sells intravenous and 
dialysis solutions for peritoneal and 
other abdomen-related body parts. 

Medical devices are a key export op-
portunity for small, tech-driven econ-
omies like Ireland and Israel. Israeli 
laser specialists like Laser Industries 
is a key player in the medical use of 
lasers, and supplies Chinese hospitals 
and plastic surgery providers. 

Global giants like Boston Scientific 
ship the bulk of Ireland’s China-bound 
medical devices, but smaller, indig-
enous firms are increasingly find-
ing success in China, explains Alan 
Buckley. Buckley promotes medical 
devices at the Beijing offices of En-
terprise Ireland, a state body promot-
ing Irish exports. Enterprise Ireland 
hand-picked 10 Chinese buyers and 
brought them to a medical devices 
expo, MedinIreland.

Buckley sees the Irish strength in car-
diovascular tubes such as stents and 
catheters, both in demand in China. 
Irish firms make sophisticated prod-
ucts to specifications that Chinese 
peers still can’t manage, he explains. 
“But it’s early days,” cautions Buckley, 
“we’re not expecting big sales soon.”

Irish firm Clearstream, which has 
been seeking a local OEM partner 
to make devices for the local market, 
already sells breast cancer diagnosis 
equipment in China. The Chinese 
government’s vow to provide basic 
healthcare by 2012 as part of a 130 
billion USD healthcare  plan suggests 
opportunities for Irish medical device 
makers, but the Irish have yet to see 
sales jump significantly, says Buckley. 

For those foreign brands that did get 
into China, growth has been steady 
but  unspectacular.  GE Health-
care in 2008 got 700 million of its 
17-billion-USD global earnings in 
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China. Baxter Healthcare earned 
200 million of its 13.3-billion-USD 
worldwide sales from the Chinese 
market, which it entered in 1988. 
Interestingly, Philips marked 1.1 
of its 10.7-billion-USD global sales 
here in 2008.

Foreign brands may battle with each 
other for sales but they remain in firm 
control of the market for high-end 
products. Local peers tend to special-
ize in cheaper and low-tech products. 
Key local player Shandong Weigao 
for example announced 200 million 
USD in annual revenue last year, but 
matched with a staff headcount of 
9,800 the figure trails multinationals 
like Baxter and GE by a long way. 

Manufacture locally?
While foreign brands do best supply-
ing big-ticket items such as CT, MRI 
and X-ray equipment, regulatory ini-
tiatives clearly favour low-priced and 
locally produced equipment. The Min-
istry of Health’s efforts to further cen-
tralize purchasing and tighten its grip 
on approvals for hospitals’ purchases 

hasn’t helped foreign device sellers. 
Partly in an attempt to reduce prices, 
the policy-forming National Reform 
& Development Commission (NDRC) 
last year squeezed the allowable mark-
up on devices, making it harder for 
sellers to book a profit in China.

China is keen that its hospitals use 
equipment made locally. Manufactur-
ing locally may also be a sound long-
term strategy for foreign brands that’ll 
need to compete on price, particularly 
in China’s vast poorer hinterlands.

Price is a key concern of local buy-
ers, who frequently play international 
suppliers off against each other, says 
Jennings. “If one thing characterizes 
the Chinese medical devices market, 
it’s fierce competition.” Hence global 
giants of the business such as Mind-
ray have set up local manufacturing 
bases. Others, such as Hitachi, manu
facture locally for the export market. 

Second-tier selling
As the low-hanging fruit of private 
clinics and showcase state hospitals 

in big, wealthier cities like Beijing 
gets snapped up, foreign device mak-
ers have targeted second-tier me-
tropolises. Jennings advises suppli-
ers to secure an effective distributor 
– but also to get known in Beijing 
and Shanghai before going further 
inland. “The smartest thing you can 
do is find and appoint a good local 
agent, preferably working full time 
on your product.”

Yet second-tier cities are not able to 
afford as much as hospitals in Bei-
jing, where medical spending per 
capita hit 200 USD last year accord-
ing to data printed by the Health-
care Yearbook. That figure fades 
to dollars in inland provinces like 
Hunan. Similarly, health authorities 
in wealthy east-coast Hangzhou re-
imburse locals 90% of their medical 
costs, whereas poorer inland cities 
don’t reimburse anything. 

A local agent is also useful in jump-
ing through necessary bureaucratic 
hurdles with the SFDA. Jennings has 
more advice for market entrants. 
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“Education is a vital part of any plan 
to crack the second tiers, since doc-
tors in the badlands like Gansu or 
Hubei are a lot less aware of new de-
velopments and devices. So you have 
to educate them.” Another good idea: 
establish a good after-sales and serv-
ice operation. “Don’t let it be known 
that you’re not available if something 
goes wrong.” 

Why China’s healthcare spend-
ing is rising
The figures all support Jennings’ ar-
guments: an aged population (more 
than 50 years old) will climb to 32% 
of the country’s population in 2020, 
compared to 23% today. There’s also 
a rise in the take-up of private insur-
ance to match the lift in government 
spending on medical care.

Rapid urbanization also requires 
more people in cities who’ll need 
hospitals, both public and private. 

In China, the spread of private 
hospitals – western-standard clin-
ics set up by foreign firms such as 
US-owned Chindex – were initially 
for expats but now increasingly 
tap local patients with the desire 
and money for private, high-end 
healthcare. 

Expenditure remains low by inter-
national standards: China spent 97 
billion USD, or 5.6% of its GDP, on 
healthcare in 2004. Public spend-
ing in 2004 accounted for only 
17% of total healthcare expendi-
ture while out-of-pocket expenses 
reached 53.6%.

Less than 150 million people are 
covered under the National Social 
Insurance Program for Urban Em-
ployees, a program established in 
2005. Another 50 million people 
are covered through government 
insurance. Yet less than 30% of the 

China’s population has medical 
insurance. The majority of rural 
dwellers have had no coverage. But 
that’s changing, and this is where 
the growth in medical device sales 
is coming from.  

The Chinese medical devices mar-
ket has a lot of growing to do – the 
US spends 329 billion USD annu-
ally while Japan, with a population 
of 127 million, spends 223 billion 
USD on medical devices per year. 
That growth, however, could come 
fast and thick given a huge build-
out in rural and provincial clinics 
planned for the next two years 
– and partly funded by the gov-
ernment’s 4-trillion-CNY stimu-
lus package announced last year. 
Much of that money will be spent 
shifting the emphasis from the tra-
ditional ‘top’ hospitals in big cities 
to local institutions in villages and 
towns around the country.
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Morten Stenkilde has more 
than 17 years of pharma-
ceutical manufacturing ex-

perience in the areas of solid dosage, 
contract manufacturing and sterile 
manufacturing. His international 
projects span Denmark, Brazil and 
recently China. He has worked with 
and lead production departments, 
quality departments and logistic de-
partments. Mr Stenkilde is a member 
of the newly established Steering 
Committee for ISPE Greater China.

What are common career paths at 

Novo Nordisk?

Normally in Novo Nordisk we have 
three different career paths: specialist, 
project manager and line manager. In 
my case I have mixed the career paths. 
I have been a line manager for many 
years, but am now working on a project 
building up a line organization.

How do the developing medical 

i n d u s t r i e s  a r o u n d  t h e  w o r l d 

influence your manufacturing 

procedures?

Especially in Asia it is important for 
the customer to be located near the 
production facilities. The number of 
diabetes patients is growing and we 
want to be close to the customer to 
make sure we serve them in the best 
possible way with the best possible 
products.

What is pharmaceutical logistics 

and why is it important to the 

success of your business?

Pharmaceutical logistics is about 
serving the customer in the best 
possible way by making sure the 
product is always available, fresh (in 
order to not be offering a product 
that is almost expiring) and in the 
right conditions during transport. 
All of this creates a value-adding 
distribution supply chain. 

With our product, we try to mini-
mize our inventories while ensuring 
there is enough on hand. This needs 
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good forecasting in all regions and 
stable production systems. 

Are there any differences in the 

order fulfillment process of China 

compared to the rest of the world?

Not really. We try to look at the end 
customer and have a goal of provid-
ing the same products to them no 
matter where they are located in 
the world. Our aim is to build one 
worldwide quality for our insulin 
products. With that being said, the 
brand name may change from one 
country to another but they will get 
the same content.

There are differences, however. All 
over the world there are different 
needs. In some countries of the 
world they use our durable device 
which includes a pen system that 
can be used many times. This is a 
very popular product line in China.
In other countries such as Europe 
we have the single use pen which 
can be used for one period (usually 
one week). Some customers also use 
a vial with 10ml syringe system.

Orders sometime depend on the 
customer and sometimes on the 
economy. China is the only coun-
tr y  in  the world where  we sel l 
one 3ml cartridge where we usu-
ally sell a pack of five. Selling the 
product in singles allows reim-
bursement to be more economical; 
five different times instead of one 
large sum.

How  i s  Novo  No rd i s k  a b l e  t o 

i m p l e m e n t  q u a l i t y  c o n t r o l 

consistency in its products?

There are several key points for 
ensuring quality. One is to know 
what is required to be delivered to 
the customer. A second is to make 
sure we produce the same products 
by having key ingredients delivered 
from the same source no matter 
where we produce our products in 
the world. 

That means a lot of our raw ma-
terials, our active pharmaceutical 
ingredients and our primary pack-
aging materials (items that come 
in contact with the product) come 
from the same supplier.

We also use  s tandardized pro-
duct ion equipment .  No matter 
t h e  l o c at i on  of  ou r  f a c i l i t i e s ,  
we  h ave  t he  s am e  e qu ipme nt , 
production processes and spec-
if ications.
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How is Novo Nordisk creating 

g r e a t e r  v a r i a t i o n  i n  m e d i c a l 

products for the Chinese market?

We have a research and develop-
ment organization in Novo Nordisk 
with a branch in China where we 
are expanding. Once we have a new 
product, it is important to launch the 
product as fast as possible to custom-
ers all over the world. 

Recently we launched the latest gen-
eration of insulin in the United States 
called Victoza. Within 10 days after 
the regulatory approval, the product 
was in the market.

Some countr ies  are hesitant  to 
have such a strong launch fol-
lowing approval because the au-
thorities do not have the expertise 
themselves.  Denmark,  Western 
Europe and the United States have 
strong experience and confidence 
in the industry. 

Is process re-engineering vital for 

product sustainability?

If we talk about process re-engi-
neering, then what I understand 
it to be is a type of optimization 
ensuring that our processes are 
stable. Here in our company we 
have a strong organization toward 
harmonizing processes. This goes 
back to the selection of equipment, 
the parameters on how we run the 
equipment, training operators, and 
having one quality management 
system in the company. All this 
helps us to invent better methods 
for producing better products in a 
faster way and at more attractive 
prices for customers.

Process re-engineering is critical to 
attract customers to stay in busi-
ness. If you don’t improve your 
business performance, you will not 
be able to compete.

An example is in 2003, we set a very 
ambitious target of reducing the cost 

of goods sold. We have reached that 
target. That is due to optimization 
or re-engineering of our production 
processes. In order to accomplish 
this, the entire organization must 
have a quality mindset.

How do you find and train the 

appropriate staff  for company 

operations?

We go out and recruit good people. 
We want to recruit people that are 
interested in working in an interna-
tional environment. We also recruit 
local personnel because in order to 
make a sustainable unit, locals are 
necessary.

We target engineers, pharmacists, 
and well-educated people to work in 
our senior organization positions. 
We also have operators and techni-
cians that we train who may come 
directly from the university or tech-
nical schools. 

All new employees go through two-
month introduction training. They 
are introduced to the company, our 
management style, our quality poli-
cies, our business ethics, technology 
codes of conduct, teamwork, com-
munication and many other aspects 
of the company. 

The training coexists with initiating 
job responsibilities for their specific 
position. Follow-up is necessary to 
ensure the training is effective and 
there are no misunderstandings. 

What do you do if finished goods 

inventory is too high or low? How 

do you prevent this?

When you mention overproduction, 
I automatically think waste. We cur-
rently operate trying to reduce seven 
types of waste. Of these seven, one is 
overproduction.

What we try to do is to have the 
right forecasts by having the right 
specialized people handling this 

task. It is important they have a good 
understanding of the market and all 
the regions within that market. They 
should also understand the diabetes 
market. Being able to know the ex-
pected use of our different products 
is an advantage.

The next step is to have a well-
functioning logistics department. 
This can be described as under-
standing when to issue an order, 
making sure all the ingredients are 
available, and having stable pro-
duction processes.

Excess inventory is often generated 
from processes that are not stable 
or from bad forecasting. A sta-
ble process must be in place with 
knowing the entire t ime of the 
process from the start to reaching 
the end user including testing and 
documentation.

How does Novo Nordisk reduce 

downtime with their production?

That’s a big challenge. Looking back 
on our processes years ago, we had a 
significant amount of time devoted to 
cleaning, maintenance and change-
over between production batches. 

During the last seven years we have 
focused specifically on monitoring the 
time we use for cleaning and main-
tenance. We learned when is the best 
time to do it as well as how fast to do it.
Between batches,  we ensure al l 
equipment is standardized and well-
prepared. All this waste of non-
productive time has been reduced 
significantly.

W h a t  i s  a  g o o d  s t r a t e g y  f o r 

preventing a bottleneck from arising 

in operations?

You always need a bott le  neck, 
but you need to know where it is. 
Our facilities are designed so that 
around the filling line is the most 
critical and expensive equipment. 
The filling line is the bottleneck. 
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You need to design the surrounding 
facilities so they can support the 
bottleneck. Then the bottleneck is 
running all the time.

What are your responsibilities for 

the ISPE?

ISPE is the International Society 
for Pharmaceutical Engineering. 
I have several responsibilities that 
include focusing on manufacturing 
processes and improving quality 
for customers.

ISPE has not existed in China a 
very long time. Over the last two 
years we have built up an organiza-
tion here that has approximately 
800 members. I sit on the Steering 
Committee and one of my main 
tasks is to plan a conference in 
Beijing in October this year. I am 
also a member of the international 
board of directors where we are try-
ing to set the direction and strategy 
of our 20,000 members worldwide. 
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Wa n g  Yo u q i a n g  h a s 
worked at Zhenwei Ex-
hibition Group for more 

than 15 years: as sales executive at 
Guangzhou Zhenwei in 1995, Gen-
eral Manager at Xinjiang Zhenwei in 
2000 and General Manager at Tian-
jin Zhenwei since 2009. Wang is one 
of the earliest professional managers 
in China’s convention & exhibition 
industry. When the Chinese govern-
ment highlighted Tianjin Binhai 
New Area for development, the ex-

hibition industry in Tianjin required 
rapid progress. In 2009, Zhenwei 
group assigned Wang to be Tianjin 
Zhenwei’s general manager, to devel-
op and promote Tianjin’s convention 
and exhibition industry.

Please tell us a bit about Zhengwei 

Exhibition Group’s background 

and development.

Zhengwei Exhibition Group is one of 
the most authoritative and influential 
exhibition organizations in China. It 

was founded in 1996 and headquar-
tered in Guangzhou. Zhenwei has 
included five sole corporations: Guang-
dong ZhenWei Guozhan Exhibition 
Co., Ltd., Beijing Zhenwei Exhibition 
Co., Ltd., Tianjin Zhenwei Exhibition 
Co., Ltd., Shaanxi Zhenwei Interna-
tional Exhibition Co., Ltd. and Xinjiang 
Zhenwei Exhibition Co., Ltd. Zhenwei 
is the first batch of companies dealing 
with exhibition industry in China and 
has been a member of the Global As-
sociation of the Exhibition Industry 
Union of International Fairs (UFI). 

Zhenwei Exhibition Group followed 
the trends of China’s development to 
build up branded exhibitions that help 
local economy growth.

What makes Zhenwei stand out as 

a leading exhibition enterprise in 

China?

We believe and carry out our philoso-
phy, which presents four awarenesses 
of service, creation, crisis and brand.

T h e  p r e s i d e n t  o f  Z h e n w e i 

Exhibition Group once said, “An 

exhibition without professional 

visitors must be the last exhibition.” 

How do you interpret his words? 

What methods does Zhenwei take 

to attract professional visitors?

My understanding of President 
Zhang’s words is that the exhibition 
is a platform for doing business and 
trade. A survey reported one buyer 
may purchase from seven sellers, so 
we would rather have hundreds or 
thousands of professional visitors than 
tens of thousands of common visitors.

Looking for professional visitors is 
our key project when organizing 
the exhibition. We set up Visitors 
Organizing and Promoting Depart-
ment (VOPD) with a third of the 
staff from Tianjin Zhenwei. Staff 
will attend other exhibitions held in 
China and abroad, gathering profes-
sional visitors’ information to set up 
a database. They also will visit all the 
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economic and development areas in 
Tianjin and different industries’ as-
sociations to know more profession-
al visitors. After gathering informa-
tion, they will send short messages, 
emails and make phone calls to visi-
tors before the exhibition. They will 
request professional visitors’ needs 
and comments towards a certain 
exhibition, then VOPD will forward 
visitors’ needs and comments to ex-
hibitors and let them prepare well to 
match visitors’ needs. 

How would you rate China’s current 

convention & exhibition industry? 

What is the gap between China’s 

convention & exhibition industry 

and world-class exhibitions?

China’s current convention and exhi-
bition industry is undergoing a key 
period of changes from the quantity 
to the quality. It developed very fast 
in the past decade, creating obvi-
ous problems such as low quality, 
repeated exhibitions and poor man-
agement. Compared with world-class 
exhibitions organized by developed 
countries – Germany, US, UK, etc. – 
China’s exhibitions should increase 
quality and avoid irrational competi-
tion. When one private exhibition 
proves popular in one region, local 
government may use its resources 
and power to organize the same exhi-
bition, which will decrease the output 
of the private exhibition company. 
It would be better if government co-
operate with the leading exhibition 
company and make the exhibition 

better serve its target audience. Those 
gaps need a period of time to solve.

Zhenwei successfully organized 

the China International Petroleum 

& Petrochemical Technology and 

Equipment Exhibition (CIPPE), 

the International Coal Industry 

Exhibition (ICIE), and now the 

International Metals Processing 

Technology & Equipment Exhibition 

( I M P E ) .  W h a t  a r e  t h e  m o s t 

challenging aspects of preparing such 

large exhibitions?

Finding a good location is very 
important for an exhibition, to 
analyze key features of exhibition 
venue and its industry development. 
For example, why was CIPPE held 
several times successfully in Xin-
jiang? Because the basic conditions 
of Xinjiang suits CIPPE: Xinjiang 
has many resources and it is home 
to one-fourth of the petroleum re-
sources in China. If we held a con-
sumption exhibition in Xinjiang, it 
would fail because Xinjiang is a vast 
territory with a small population. 

Another challenge is to select and 
retain professional talents in the 
convention and exhibition industry.

The 6th IMPE will be held on 18 

August 2010 at Tianjin Binhai 

Exhibition & Convention Center 

(TBECC). Can you tell us what is 

new and what to expect for this 

year’s exhibition?

The exhibition will last four days this 
year. All nine indoor exhibition halls of 
the TBECC will be used for 1800 inter-
national standard booths, an increase 
of 60% from last year. The theme of this 
exhibition is “Green and Low Carbon”. 

We will start to organize several 
forums for the China Machinery 
Industries Association this year. For 
example, 2010 China’s Machinery 
Industry Foresight Manufacturing 
Technology Seminar, which will 
discuss energy saving and environ-

mental protection in the equipment 
manufacturing industry. 

We have cooperated and welcomed 
many related organizations from over 
20 countries and regions, including 
the European Chamber of Commerce, 
American Machinery Manufacturing 
Technology Association, Italian For-
eign Trade Commission and Spanish 
Machine Tool Industry Association. 
We will have 40% international exhibi-
tors this year. 

What other kinds of exhibitions 

will Tianjin Zhenwei hold this year?

The 6th China International In-
dustrial Control Automation & In-
vestment Fair (CIAI2010), the 4th 
China International Metallurgical 
Technology & Equipment Exhibi-
tion (CIME2010) and the 4th China 
International Foundry Industry 
Exhibition (CIFE2010) will be held 
18-21 August, the same days as 
IMPE 2010. 

Global sales for the convention & 

exhibition industry declined more 

than 10% in 2009 due to the global 

financial crisis, yet Zhenwei’s annual 

sales income increased 23.6%. How 

was this accomplished?

I think the objective environment is 
not always the key factor to decide 
development. Zhenwei’s annual sales 
income increased 23.6% by focusing 
on the industries of energy, resourc-
es and technical equipment, by pay-
ing attention to brand-building and 
by caring for people. We chose and 
carried out the right plan and had 
the right people working with us.  

What is the plan for Tianjin Zhenwei 

over the next five years?

We expect to make three existing 
exhibitions (IMPE, CIME, CIFE) fa-
mous brands in Tianjin over the next 
five years. Make Zhenwei Exhibition 
the number one brand in the Bohai 
Rim, the top exhibition in China, 
and the second best in the world.
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The First Minister of Scotland, Rt. 
Hon Alex Salmond MSP, held 
a press conference on 8 July at 

the Westin Tianjin to discuss coopera-
tion with the city of Tianjin. The First 
Minister was accompanied by Ms. Lena 
Wilson, Chief Executive of Scottish En-
terprise, and several staff members.

The press conference announced a 
memorandum of agreement between 
Tianjin and locations in Scotland as 
sister cities. The meeting highlighted 
the three areas of renewable energy, 
textiles and fashion, as well as cultural 
exchanges.

Renewable Energy
Scotland, with its abundant natural 
energy resources, is one of the world’s 
largest offshore energy providers. En-
ergy can be created from offshore wind, 
wave and tidal energy. Accumulation 
of these sources has the potential to ex-
ceed European energy targets by 700%. 

China, the fastest-growing develop-
ing nation, is keen on green energy 
development. In 2005, The Renewable 
Energy Law was passed to provide 
strong legal support to development of 
the field. Three years ago, the National 
Development and Reform Commission 
estimated the total exploitable potential 
wind power resources in the country 
could exceed 1,000 GW: 30% from 
onshore and 70% from offshore wind 
power resources.

Textile and Fashion Industry
China’s Ministry of Commerce re-
ports more than 20 million people are 
directly employed in China's textile 
industry, while a further 140 million 
are indirectly involved its supply chain. 
The industry’s 160 million jobs are in 
danger as the Chinese Yuan continues 
to appreciate, causing a loss in competi-
tive advantage against other Southeast 
Asian nations.

Across continents in Europe, Scot-
land is looking to develop its budding 
fashion industry with governmental 
support. The new Scottish Academy of 
Fashion has just acquired 220,000 GBP 
of funding from Scotland’s government 
with hopes of becoming a global part-
ner in textiles and fashion.

Three delegations have been sent from 
Scotland to China during July to de-
velop ties between these two critical 
industries.

Cultural Exchanges
The First Minister and the Beijing Min-
istry of Culture signed additional agree-
ments to promote culture and student 
exchanges. Their objective is to encour-
age larger cooperation between univer-
sities, colleges and research institutions, 
to allow the future generation to pos-
sess skills needed for the workforce of 
tomorrow.

The agreement of memorandum signed 
by First Minister Salmond and Tianjin 
Mayor Huang Xingguo was comprised 
of five articles: trade and investment, 
education, tourism, science & technol-
ogy and culture. The agreement creates 
a semi-binding form of cooperation 
between the two countries that encour-
ages future dialogues and collaboration.

FM Salmond, summarized the meeting:
"Scotland already enjoys strong re-
lations with Tianjin. Seven Scottish 
organisations have a presence [here] 
including Standard Life and Heriot 
Watt University. Scotland is committed 
to developing long term, meaningful, 
relations with this ambitious, vibrant 
area, due to its high economic suc-
cess and growth.”

Other local and national media in at-
tendance included Tianjin People’s 
Broadcast Network, Morning Post, The 
Economic Weekly, Holiday 100, Metro 
Express, Jin Wan Bao, Enorth and 
Tianjin Television.

Scotland’s Delegation 
First Minister of Scotland in Tianjin

EVENT REVIEW 
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Boasting 5,800 booths vy-
ing for attention over five 
different venues, and 7,500 
participating companies 

aspiring to acquire good contacts, 
customers or financiers, the 17th 
Tianjin Trade Fair and Investment 
Talk ran from 28 June to 2 July with 
characteristic fanfare. High-ranking 
officials from Tianjin and 26 other 
provinces graced the occasion which 
also eagerly introduced this year’s site 
of the WEF Summer Davos.

The recently opened Meijiang Con-
vention and Exhibition Center was 
the ideal venue to hold the main 
exhibit of the yearly event, which 
has been intensifying in breadth and 
scope. Divided into three main parts 
– investment attraction, commodity 
transaction and talent exchange – 
the cavernous halls on the first floor 
buzzed with throngs toting bags of 
brochures. Business meetings and 
discussions proceeded peacefully on 
the second floor.

The typical Chinese event usually 
astounds visitors through its sheer 
scale and the opening pomp of the 
fair didn’t disappoint, with a stage full 
of suited VIPs from different parts 
of China and the globe. The Tianjin 
CPC Central Committee Party Secre-
tary Zhang Gaoli warmly welcomed 
everyone. Various organizations were 
represented by their leaders, includ-
ing the Federation of Returned Over-
seas Chinese and the China Foreign 
Investment Enterprises Association, 

as well as officials from Beijing, He-
bei, Shandong and Liaoning.

One area of the exhibition dedicated 
to special economic areas within and 
outside of Tianjin contained models 
of ambitious urban development 
plans, parading their use of high tech-
nology. Another area featured over-
seas companies, while one immense 
hall was loaded with a wide array of 
products from foods to textiles, por-
celains to tents, with some promoters 
demonstrating how to use an inno-
vative floor mop or kitchen gadget. 
Space was devoted to people in search 
of talent, foreign universities and re-
search institutions.

American Taylor Schaberg was visibly 
impressed with the displays. “It seems 
like there’s a big focus on clean energy 
and technology,” he said, citing the 
wind and solar power booths. Visit-
ing from Shanghai with the COO of 
Sun Desert Co., Taylor described how 
the company aims to expand the mar-
ket for rose oil and rose water prod-
ucts domestically and internationally. 
Grown in China’s biggest desert, the 
Taklamakan in Xinjiang, the hardy 
roses are able to weather dramatic 
temperature changes.  

Sun Desert COO Shen Guangyi was 
excited to see “all kinds of important 
people coming to the exhibit”, but 
he was even more excited to share 
information about their product, stat-
ing proudly that the roses have been 
growing in the desert for thousands 

of years, nurtured by the water from 
Tianshan Mountain. “Thirty years 
ago,” Mr. Shen recounted, “Chinese 
people struggled for their life. There 
was no need for things such as essen-
tial rose oil. It’s only in recent years 
that we’re finding a market for these, 
so as a country, we’re like a baby who 
needs to grow and develop in the in-
ternational world.”

Similarly, a product that’s only in 
its inception in the China market is 
champagne.  Three French business-
men from the only place in the world 
where the luxury liquid is exclusively 
produced joined the fair, since the 
Tianjin Commission of Commerce 
is a strong partner of their company. 
Last year, Stephane-Pierre Castet 
helped organize the Aeromart for 150 
Chinese and 250 international com-
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Grand is the 
Operative Word
17th Tianjin Trade Fair & Investment Talk
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panies, leading big delegations in the aerospace industry from 
France, the US, Spain and Germany. This year he accompanied 
two colleagues, Hubert Drouot and Christophe Janisson, to 
promote premium products.  

Christophe’s name itself appears on the bottles while it’s Hu-
bert’s mother’s and father’s surnames on the label. Comparing 
the markets in Brazil and Russia, Christophe is more optimistic 
about the Chinese market because there are less trade restric-
tions. He predicts that in ten years, the market for champagne 
will be very big. Hubert says the growing sophistication of 
Chinese consumers would make champagne more popular in 
celebrations and events, thus targeting upscale bars and restau-
rants would provide increasing opportunities.  

Likewise, Thailand and Korea have taken advantage of the oppor-
tunity the large gathering offers by bringing together several retail-
ers from their respective countries. Married to a local Chinese, 
Boonyalak Phengon is an enterprising woman who has lived in 
Beijing for 25 years and has been selling Thai-made goods through 
her company, Seastar. Bags produced from crocodile skin, acces-
sories crafted from “lucky fish” and other colorful knickknacks fill 
her booth.  Boonyalak is grateful to the Tianjin government for as-
sisting Thai traders by inviting them to the event.

Chinese lawyer Biao Chen has been attending the fair for five 
years. He observed how it’s become bigger and more so this 
year because of the accompanying momentum and expectation 
for the World Economic Forum this September.  

One visible sign that China still has quite a long way to go 
when it comes to branding and having decent food available 
during big events is the stark contrast between the Starbucks 
vendor and the generic coffee stands beside the escalators. 
People were lining up at Starbucks while the overpriced, ge-
neric snack place was virtually empty. Easy to see why, what 
with an unappetizingly dry display of cookies on a plate and 
drinks stacked like groceries.  

Lunch for the VIPs must have been great at posh, secluded lo-
cations but lunch for the common people came through plastic 
packs in a limited variety, distributed almost like rations to a 
crowding, hungry horde. Event organizers in China can do 
better by attracting quality private enterprises to set up diverse 
food stalls with ample space and a pleasant environment to sa-
vor a meal. 

Meals may not play as important a role in these gatherings 
and may not be the main event, and perhaps it’s all a matter 
of financial priorities and lifestyle that people are used to and 
that are different from international standards. However, in the 
much-hyped march towards progress, it would be nice to in-
crease quality and choices in other aspects as well.

EVENT REVIEW 
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From left to right:  Christophe Janisson, Ruiching Miao Portier, Stephane-Pierre Castet, Hubert Drouot

From left to right: Hubert Drouot, Christophe Janisson, Ruiching Miao Portier

Biao Chen talking to his colleague

Taylor Schaberg talking to the CEO of Sun Desert Co. of Shanghai

Boonyalak Phengon, founder of the Sea Star Co. in Beijing



Space and even more space
By Joei Villarama

Whoever computed that Tianjin needs another 
mega exhibition hall must be rejoicing now that 
the Meijiang Convention and Exhibition Center 

is making its grand debut, and with much style to boot, 
hosting the Summer Davos this September. 

The structure is simple and straightforward ‒ one main 
entrance hall with left and right wings so it’s easy to get 
oriented once inside. The exterior is rather dry and would 
probably be made more interesting with added landscap-
ing, the requisite rows upon rows of potted flowers to add 
color to the unforgiving, flat concrete. The interior is neu-
tral enough and of good enough construction to accept 
the designs of individual organizers.  

Conference rooms accommodate anywhere from 30 to 
400 people. The main exhibition halls can host 2,000 to 
3,000 people. The first floor contains the larger spaces 
while the second floor holds the smaller rooms for inti-
mate meetings and scaled-down discussions. Meijiang’s 
website (www.mjcec.com/meijiang/Introduction.aspx) 
presents the floor plan and capacity of each of the rooms, 
halls and auditoriums, 
very useful for planning 
upcoming activities. 

Several major events 
have already been con-
ducted here, practice 
runs for the Summer 
Davos. This past 28 June 
to 2 July, the mammoth 
Tianjin Trade Fair and 
Investment Talk took 
place within and beyond 
its walls. The interna-
tionally-renowned fair 
was a massive event re-
quiring logistical and co-

ordinating prowess. From 8 to 11 July, Meijiang hosted the 
Taiwan Famous-Brand Products Expo, a much-anticipated 
event for those interested in trading with the highly devel-
oped island. In cooperation with the Taipei World Trade 
Center, over 500 Taiwanese enterprises participated. 

The much-awaited World Economic Forum happens 13 
to 15 September, followed by the China Tourist Indus-
try Festival on 26 to 29 September. Indeed, the Meijiang 
Center’s launch year bodes well with a number of high-
profile events already scheduled prominently in its calen-
dar. Completed only May of this year, it’s already stacking 
up a formidable portfolio of experience, convening major 
events of national and international stature.  

The World Economic Forum, held annually in Davos, 
Switzerland, holds its Summer Forum alternately in Dalian 
and Tianjin, two cities chosen to reflect the growing and 
undeniable global strength of China. The so-called “New 
Champions” who participate in the Summer Davos are 
defined as a new generation of companies that will funda-
mentally change the global competitive landscape. 

The first Summer Davos 
in Tianjin was held in 
TEDA in 2008, trans-
forming the Binhai In-
ternational Convention 
and Exhibition Center 
into a world-class meet-
i ng  p l a c e  for  g l o b a l 
business and political 
executives.  It  wi l l  be 
interesting to see how 
the Meijiang Exhibition 
C e nte r  g row s  i n  t he 
hands of an elite organi-
zation.
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How does a resource-hungry world continue to 
advance? In 1970, the wealthy nations of the 
world agreed to give 0.7% of their gross national 

income annually for international development aid. Since 
that time, and despite large quantities given every year, 
wealthy nations have infrequently met their actual prom-
ised targets.

Not only are financial resources depleted in today’s global re-
cession, but today's consumption is a major cause of environ-
mental degradation. From BP Statistical Review of World En-
ergy June 2010, resources worldwide in 2009 were consumed 
at the following rates:

Because economies continue to be defined by finances 
and resource allocation, the World Economic Forum’s 
Annual Meeting of the New Champions 2010 announced 
its theme of growth and sustainability. Sub-topics include 
discussions on how to:
• Improve competitiveness through science and technol-

ogy.
• Create new value from business models and for future 

markets.
• Facilitate economic and social change.
• Design effective global, industry and regional solutions.

WEF History
In January 1971, a group of professional leaders met under 
the delegations of various European industrial associations 
and the European Commission. The initial gathering was 
held in Davos, Switzerland, with the focus of developing 
European management practices. The title of European 
Management Forum was given to the assembly.

As the annual meeting continued, current events caused 
additional focal points of economics and social issues to 
be included in the yearly gathering. In 1987 the name was 
changed to the World Economic Forum to enhance its 
platform to include resolving international conflicts.

Highlights of the Forum’s recent history include 2009’s meeting 
of developing global redesign initiatives to improve global gov-
ernance, 2008’s disclosure of a 10-billion-USD fund to support 
efforts in developing countries to combat global warming by 
Japanese Prime Minister Yasuo Fukuda, and 2007’s Global Plan 
to Stop Tuberculosis.

The conferences are located around the world and have re-
cently come to China. As early as 1979, the conference began 
to work with China’s state planning committees to develop 
policies. The annual meeting was held with China until 2006, 
when an actual presence was established at the China Busi-
ness Summit held in the capital city of Beijing. The China 
Business Summit was then renamed the Summer Davos.

This year’s Summer Davos anchor of Tianjin is not new to 
the role of host city. In 2008, Tianjin hosted the Summer 
Davos, where topics included corporate social engagement, 
intellectual property rights and business ethics.

Conference Format
The Summer Davos is a three-day conference that unites 
participants of governments, businesses and non-profits 
from all over the world. The conference has a structured 
programme planned well in advance for maximum group-
think and networking. The format can be divided into five 
main categories:

• Interactive Sessions require all attendees to discuss a 
central topic along with the presenter.

• Open-ended debates centre on themes and support 
pros and cons of each topic. The conference this year 
includes both television and internet debates.

• IdeasLab informs participants of innovative solutions 
to current issues from an industry leader and gives 
feedback on proposed ideas. 

• Workspace differs from IdeasLab in the sense that a 
central briefing is given to everyone and a discussion 
follows.

• Plenary Session is a who’s who roundtable to state the 
latest inputs and thoughts on topics that influence the 
world and the region.

Annual Meeting of the 
New Champions 2010
World Economic Forum, Tianjin, 13 -15 September

2010 Summer Davos
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Consumption Leading Consumer
Coal 3,278.3 M tonnes China  (39.0%)
Natural Gas 2,653.1 M tonnes USA    (22.0%)
Oil 3,882.1 M tonnes USA    (24.0%)
Nuclear Energy 2,698 TWh USA    (31.0%)
Geothermal 10,710.2 MW installed USA  （28.8%）
Solar 22,928.9 MW installed Spain  (14.9%)
Wind 160,084 MW installed USA  （22.0%）
Fuel Ethanol 38.418 M tonnes USA    (52.9%)



The current China Contract Law (CCL), 
adopted in 1999, provides extensive 
rules and remedies to protect the in-

terests of parties to a contract. This article will 
discuss and highlight some of the major rem-
edies available under China law.

Liability for bad faith conduct during pre-
contract negotiations

When we discuss contract liabilities, obliga-
tions arise even before the parties legally 
enter into a contract because good faith shall 
be maintained as an overriding principle even 
in pre-contract negotiations. This means par-
ties in the process of engaging in a contract 
negotiation shall act responsibly and conduct 
themselves in good faith.

Article 42 of CCL states that a party is liable 
for losses caused to the other party during the 
course of concluding a contract if it:
• was negotiated in bad faith under the pre-

text of concluding a contract; 
• deliberately concealed an important fact 

relevant to the conclusion of a contract or 
provided false information; or 

• engaged in an act counter to the principle of 
good faith. 

Under relevant laws and regulations of 
China, some types of contract − for exam-
ple, share transfer contracts, conveyance of 
property − are concluded upon the signing 
of a contract but only become effective upon 
approval or registration by and with the 
relevant government authority. In some cir-
cumstances a party refuses or delays its part 
in filing for approval or registration process 
and therefore prevents the effectiveness of 
the contract. According to the Supreme Peo-
ple's Court's Interpretation on Several Issues 
Concerning the Application of the Contract 

Law (II) issued on 13 May 2009 (Interpreta-
tion), such a deliberate refusal or delay in 
obtaining government approval violates the 
principle of good faith. The court may order 
the other party proceed to complete approval 
or registration; and the defaulting party shall 
be liable for damage and costs of the other 
party as a result of its misconduct. 

Liabilities for breach of contracts
Where breach of contract − i.e. non-perform-
ance or non-conforming performance − by 
one party to a contract has been established, 
CCL expressly provides for three major rem-
edies: specific performance, cure of non-con-
forming performance and/or compensation 
of damages.

Furthermore, Article 112 of CCL also stipulates 
that when a party fails to perform or render 
non-conforming performance, if notwith-
standing its subsequent performance or cure of 
non-conforming performance, and the other 
party has sustained other loss, the breaching 
party shall pay damages accordingly.

As for calculation of damages, Article 113 
of CCL clarifies the issue of unforeseeable 
damages. Where a party fails to perform or 
render non-conforming performance, thereby 
causing loss to the other party, the amount 
of damages payable shall be equivalent to the 
other party’s loss resulting from the breach, 
including any benefit that may be accrued 
from performance of the contract, provided 
that the amount shall not exceed the likely 
loss resulting from the breach which was 
foreseen or should have been foreseen by the 
defaulting party at the time of conclusion of 
the contract.

As a unique characteristic of China’s judicial 
system, it is the historical momentum of 

LEGAL REMEDIES FOR BREACH 
OF CONTRACT UNDER CHINA 

CONTRACT LAW
Simon Bai

Winners Law Firm

Policy Explanation
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Chinese courts to intervene in the 
self-autonomy of private parties. 
Unlike common law jurisdictions, 
Chinese courts tend to exercise wide 
discretion in the determination of 
the amount of damages, as opposed 
to autonomy of contract widely ob-
served in common law countries.

Article 114 of CCL provides parties 
to a contract may prescribe that if 
one party breaches the contract, it 
will pay a certain sum of liquidated 
damages to the other party in light 
of the degree of breach, or prescribe 
a method for calculation of dam-
ages for the loss resulting from a 
party’s breach. However, in the case 
that the amount of liquidated dam-
ages is less than the losses caused, 
the parties to the contract may peti-
tion the court or arbitration institu-
tion to increase that amount; if the 

amount of liquidated damages is 
excessively greater than the losses 
caused, the parties to the contract 
may petition the court or arbitra-
tion institution to appropriately 
decrease that amount.

The rationale of the Supreme Peo-
ple’s Court is that liquidated dam-
ages are mainly intended to com-
pensate the losses of a party, not 
to severely punish the defaulting 
party. Under Chinese contract law, 
liquidated damages are used prin-
cipally as a form of civil liabilities; 
therefore, such clause cannot be 
left at the absolute discretion of the 
parties, particularly those clauses 
involving unduly excessive amounts 
of liquidated damages. Otherwise, 
it will virtually mean encourag-
ing people to rip off huge profits 
through inappropriate methods.

Pursuant to the Interpretation, liqui-
dated damages of 30% more than the 
actual loss incurred can be consid-
ered to excessively exceed the loss in-
curred, triggering the courts power to 
reduce the amount of the liquidated 
damages; if the liquidated damages 
amount is lower than the actual loss, 
the court can increase the amount 
of the liquidated damages up to the 
amount of the actual loss.

In deciding whether and how to 
modify the amount of liquidated 
damages, the Interpretation provides 
that the court will consider the fol-
lowing factors:
• actual loss; 
• circumstances surrounding per-

formance of the contract; 
• fault; 
• anticipated profit or interest; and 
• principles of fairness and good faith.



Precarious right to defense
This is a legal principle China trans-
planted from civil law countries. 
Article 68 of CCL provides that one 
party, which shall render its perform-
ance first, may suspend its perform-
ance if it has conclusive evidence that 
the other party is under any of the 
following circumstances: 
• Its business conditions are seri-

ously deteriorating; 
• It moves away its property and 

takes out its capital secretly to 
evade debt; 

• It loses its commercial credibil-
ity.

A par ty  which suspends  i t s 
performance of the contract 
shall promptly inform the other 
party of such suspension. It shall 
resume its performance of the 
contract when the other party 
provides security. After the sus-
pension of the performance, if the 
other party does not reinstate its 
capacity of performance and does 
not provide a guarantee, the party 
suspending performance may re-
scind the contract. 

Anticipatory breach of contract 
Before the performance of contract is 
due, if one party refuses to perform 
the contract either expressly or by 
conduct, or is unable to perform the 
contract due to his own act or default, 
does the other party have any imme-
diate right or cause of action before 
any actual breach occurs? 

The English doctrine of anticipa-
tory breach provides that if, before 
the agreed time for performance has 
arrived, a party repudiates his con-
tractual obligation before it is due or 
disables himself from performing it, 
the other party is entitled to treat the 
contract as at an end and claim dam-
ages at once. CCL adopts a similar 
principle to English law.

Article 108 of CCL stipulates where 

one party to a contract expresses 
explicitly or indicates through its 
conducts it will not perform the con-
tract, the other party may demand 
it to bear the liability for the breach 
of contract before the performance 
falls due.

CCL also set forth the following cir-
cumstances in which parties to a con-
tract may rescind the contract: 

• The purpose of the contract is not 
able to be realized because of force 
majeure; 

• One party to the contract expresses 
explicitly or indicates through its 
acts, before the expiry of the per-
formance period, that it will not 
perform the principal obligations; 

• One party delays in performing 
the principal obligations and fails, 
after being urged, to perform them 
within a reasonable time period; 

• One party delays in performance 
or commits other acts in breach 
of the contract so that the pur-
pose of the contract is not able to 
be realized.

Invalidating power of certain third 
party transactions
Article 74 of CCL provides that a 
creditor can petition the court to in-
validate the following transactions if 
the act caused the creditor to suffer 
damages:

• the debtor waives his debts 
which are due and payable; 
• the debtor assigns property 
without consideration to a third 
party; or 
• the debtor assigns property at a 
price which is unreasonably low, 
and the assignee is aware of such 
circumstances.

The Interpretation sets out fur-
ther rules and identifies addi-
tional areas of conduct which can 
be invalidated, including:

• the debtor waives debts not yet 
due and payable; 
• the debtor waives the security 
for his debts; 
• the debtor deliberately delays 
collection of due and payable 
debts; or 
• the debtor purchases property 
from a third party at a price 

which is unreasonably high.

The court will decide whether the 
price of the transaction is unreason-
ably low or high by considering the 
standard of ordinary business, guide 
price of the local government and 
market price. A price 70% lower than 
the guide price or market price can 
be considered unreasonable. A price 
30% higher than the guide price or 
market price can be considered un-
reasonably high.

One of the biggest 
full-service firms in 
Tianjin, WINNERS (

) provides legal service in Mandarin, 
English, Japanese, and Korean. WINNERS was 
named “Tianjin Law Firm of the Year” in 2008 
and 2009 by Asia Legal Business, a testimony to 
our achievement as the market leader in Tianjin. 
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Francisco Soler 
Caballero 

Recent Developments 
on Foreign Investment 
Policies in China (part I)

Though global cross-border foreign di-
rect investment (FDI) slid by around 
40% in 2009, FDI in China stood out, 

floating down by only 2.56%. Foreign in-
vested enterprises (FIEs) contributed 28% of 
the nation’s industrial output, 22.7% of its tax 
income and 55.9% of the exportation value 
of the Chinese economy in 20091. It would 
be fair to say that China has succeeded in at-
tracting foreign investment since the “open-
door policy” began in 1978, and FIEs are 
playing a very important part in the national 
economy. However, a lot has changed with 
global FDI in the last few years, so the Chi-
nese government has decided to adapt the 
foreign investment regulations to meet this 
new situation.

Most of the content of the new regulations ap-
peared in previous rules while some new pro-
visions have been introduced, especially in the 
approval procedure. The two main objectives 
of the new regulations are (i) enhancing and 
unifying the different rules and regulations 
related to foreign investment in China, and (ii) 
trying to avoid criticism about the increasing 
protectionism and economic nationalism of 
China in regards to foreign companies. 

Accordingly, on 6 April 2010, the State Coun-
cil of the People’s Republic of China promul-
gated Several Opinions on Further Improving 
the Utilization of Foreign Investment (the 
Opinions), launching a reform of the current 
foreign investment regulatory system. To im-



plement the Opinions, as of the date 
hereof, the National Development 
and Reform Commission (NDRC) 
also issued the Circular on Delegation 
of Verification Power for the Foreign 
Invested Projects on 4 May 2010, the 
Ministry of Commerce (MOC) issued 
the Circular on Delegation of Approval 
Power for the Foreign Investments on 
10 June 2010, and the State Adminis-
tration for Industry and Commerce 
(SAIC) issued the Several Opinions 
on Fully Playing the Functions on 
Administration of Industry and Com-
merce and Further Improving the 
Work of Serving the Foreign Invested 
Enterprise on 7 May 2010 (collectively 
referred to as “Implementing Rules”).

The above Opinions and Implement-
ing Rules ‒ containing, as mentioned, 
both restatement of some currently 
implemented policies and more im-
portantly new reforms to the current 
foreign investment regime ‒ have the 
following main features and implica-
tions:

Optimizing the Industrial Struc-
ture of Foreign Investment
-Modification of the foreign investment 
catalogue
The Guiding Catalogue on Foreign 
Investment Industries (the Catalogue) 
was first promulgated in 1995 and has 
undergone four adjustments in 1997, 
2002, 2004 and 2007. The Catalogue 
specifies encouraged, restricted and 
prohibited industries for foreign in-
vestment; industries not listed in any 
of the three previous categories are 
deemed as permitted industries. The 
Catalogue guides foreign investors to 
decide in which industry to invest. 
For example, foreign investment in 
encouraged industries will enjoy 
incentives such as tax benefits and 
foreign party’s sole shareholding in 
the FIE; investment in restricted in-
dustries will be subject to restrictions 
such as limited shareholding by the 
foreign party, higher approval power, 

additional approval when the FIE 
makes re-investment, and restriction 
to raise foreign loan.

The Opinions expressly require that 
the current Catalogue should be 
modified to open more areas for for-
eign investment, to encourage invest-
ment in the high-end manufacturing 
industries, high-tech industries, mod-
ern service industries, new energy 
and environment friendly industries, 
and to further restrict the investment 
in projects consuming high energy, 
causing serious pollution or being 
resources-oriented. 

At present, the NDRC and MOC 
are doing the work of modifying the 
Catalogue, and the new Catalogue is 
expected to be released soon. 

-Priority to use industrial land for 
encouraged foreign projects
Priority to use the industrial land will 
be given to the encouraged foreign-
invested projects that will intensively 
and effectively use the land. When 
determining the land granting base 
price, up to a 30% discount over the 
National Standards on the Industrial 
Land Floor Price can be considered 
for encouraged foreign projects.

-Encouraging the high-tech industry 
and improving the recognition of high-
tech enterprises
The Opinions reemphasize encour-
aging foreign investment in high-
tech industries. Nothing new was 
addressed in the Opinions but they 
point out the continuance of the Chi-
nese government’s attitude toward 
incentives for high-tech enterprises 
as provided in the Enterprise Income 
Tax Law of the PRC.

-Encouraging multinational companies 
to establish functional organizations 
Functional organizations mainly refer 
to regional headquarters, R&D cent-
ers, procurement centers, financial 

management centers, settlement cent-
ers and cost and profit verification 
centers. In the current Catalogue, 
establishment of functional organiza-
tions is included in the encouraged 
industries. At the central level, R&D 
centers can enjoy the exemption of 
customs duties, import VAT and 
consumption duty until 31 December 
2010 when importing the necessary 
goods for scientific and technology 
development purposes. Many local 
governments ‒ e.g. Tianjin, Shanghai, 
Suzhou, Beijing, Nanjing ‒ have also 
issued regulations offering various tax 
and financial incentives for regional 
headquarters and R&D centers.

The Opinions reiterate the devel-
opment of functional organizations 
and it is foreseeable that more de-
tailed implementing rules will be 
issued to encourage their establish-
ment. For example, pursuant to the 
SAIC Implementing Rules, a func-
tional organization may use the in-
dication that reflects its functional 
feature in its company name and 
business scope.

-Encouraging investment in service 
outsourcing industry
In 2009, the MOF, NDRC, SAT, 
MOST and MOC jointly issued reg-
ulations regarding tax incentives for 
technologically advanced service en-
terprises, which is a trial base policy 
applicable to the period from 1 Janu-
ary 2009 to 31 December 2010 in 20 
cities including Suzhou, Tianjin, and 
Shanghai. Under the said regula-
tions, the recognized technologically 
advanced service enterprise may en-
joy a lower EIT rate of 15%, superior 
deduction of employee education 
expenses, and business tax exemp-
tion for offshore income from the 
outsourcing service business. The 
scope of technologically advanced 
services includes information tech-
nology outsourcing, business process 
outsourcing and knowledge process 
outsourcing. 
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Though investment in the service 
outsourcing industry is not new, it 
is still on a trial basis within lim-
ited period and cities. Following 
the Opinions, it is foreseeable that 
the trial policy will be expanded 
nationwide and will be better regu-
lated. For example, pursuant to the 
SAIC Implementing Rules, a service 
outsourcing company may use the 
indication that reflects its business 
feature in its company name and 
business scope.

Encouraging “Going to Mid-
west China”
East costal China has developed rap-
idly and taken up a majority of the 
national economy. In order to bal-
ance economic development across 
regions, the State Council calls upon 
foreign investors to invest in Midwest 
China via the following measures:

-Modification of guiding catalogue on 
advantageous industries for foreign 
investment in Midwest China
The Guiding Catalogue on Advanta-
geous Industries for Foreign Invest-
ment in Midwest China (Midwest 
Catalogue) was first issued in 2000 
and revised in 2004 and 2008, and 
contains the advantageous indus-
tries in Midwest China for which 
foreign investment may enjoy the 
same preferential treatment appli-
cable to encouraged industries in 
the Catalogue.

The Opinions expressly require mod-
ification to the Midwest Catalogue 
to encourage foreign investment in 
labor-intensive projects in Midwest 
China, aiming to expand the employ-
ment opportunities for workers in 
Midwest China.

-Continuance of EIT preferential 
policies toward foreign investment in 
Western China
According to the Circular on the Pref-
erential Policies for Western Develop-

ment Program in respect of Enterprise 
Income Tax (Caishui No. 202 [2001]) 
jointly promulgated by the MOF, SAT 
and General Administration of Cus-
toms, FIEs incorporated in Western 
China may enjoy various preferential 
EIT policies. For example, since 2001 
the lower EIT rate of 15% has been 
applicable to encouraged foreign 
projects. And FIEs engaged in infra-
structure such as communications, 
electric power, water conservancy, 
post, broadcasting and television in 
the western region with a term of 
more than 10 years can enjoy the EIT 
tax incentive of “exemption for the 
first two years and half for the follow-
ing three years”. 

The Opinions require the above EIT 
referential policies to continue to be 
implemented after their expiry. 
-Facilitating the move from East 
China to Midwest China
Since the move of  investments 
would usually affect the local taxa-
tion revenue of the original juris-
diction, it is very complicated and 
time-consuming to move a com-
pany from one place to another.

The Opinions require that the pub-
lic administrative services for in-
dustrial and commercial adminis-
tration, taxation, foreign exchange, 
social security, etc. be improved 
to facil itate foreign investment 
to  move f rom East  to  Midwest 
China. According to the Opinions, 
foreign-invested banks are also en-
couraged and guided to establish 
branches and launch their services 
in central and western China.

Following the Opinions, it is fore-
seeable that the various obstacles to 
moving will be gradually reduced. 

(To be continued next month)
______________
1:As per the news conference of the State Council Information 
Office of the PRC on further improving the utilization of for-
eign investment, held 14 April 2010, www.scio.gov.cn/xwfbh/
xwbfbh/wqfbh/2010/0414/index.htm

Garrigues has over 13 
yea r s  o f  expe r i ence 
in advising companies 
in  the i r  investments 
in China. The team of 
experienced Western and 
Chinese professionals at Garrigues Shanghai provides 
legal advice to foreign companies on a wide range 
of issues such as incorporation of companies and 
negotiation of joint ventures, commercial contracting, 
M&A, tax, real estate, employment, intellectual 
property, arbitration and infrastructures, as well as to 
Chinese companies with investments abroad.

Legal Assistance
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IPR

Domain Name Registrations in 
China and Your Business

Simon Mair, 
Project Manager, 
China IPR SME 
Helpdesk

The staggering two-digit growth in 
China’s GDP is also reflected in the 
rapid growth of Internet users. China 

boasts an astonishing 384 million Internet 
users, 60% of whom access the Web using 
mobile phones. Th e use of mobile phones and 
PCs has become so prevalent that they have 
replaced the television as the most popular 
channels for entertainment and information.

To best reach the Internet-savvy Chinese con-
sumers, European SMEs are strongly advised 
to proactively register .cn or .com.cn domain 
names containing your brand names and trade-
marks in China. Prior to 14 December 2009, 
registering for a Chinese domain name was a 
straightforward process that only required an 
online application form submitted to your pre-
ferred registrar and payment with your credit 
card. Assuming the domain name was available, 
the new .cn domain name was successfully reg-
istered and ready to use in just a few minutes. 
Th is, however, is no longer the case.

New regulations for registering .cn 
domain names
On 14 December 2009, China Internet Net-
work Information Centre (CNNIC) imple-
mented the following new rules for register-
ing .cn domain names:
• Only Chinese companies may register .cn 

domain names. As a foreign company, you 
may register for a .cn domain name only if 
you have majority ownership of a Chinese 
subsidiary. In such a case, your Chinese 
subsidiary must be the registrant and the 
contact person must be a Chinese national.

• Th e following documents are now required:

- Application form with business seal of ap-
plicant company

- Copy of business certifi cate in China (and a 
"Certifi cate of Organisation Code")

- Copy of identifi cation of registrant contact 
person in China (must be PRC national)

All the documents must be submitted within 
fi ve days of the electronic application; other-
wise the application will automatically be 
void and you must restart the entire process.

These new restrictions are both good news 
and bad news for European SMEs. On one 
hand, the new requirements now make cyber-
squatting − when a person or entity with no 
legal rights to a particular domain name con-
sciously registers a domain name identical or 
similar to a third-party company name, prod-
uct name or trademark in bad faith − more 
diffi  cult. On the other hand, the registration 
and operation of a .cn domain name is now 
a much more troublesome and expensive 
process for European SMEs. It 
is still possible to register a .cn 
domain name using your Eu-
ropean registrar, as long as 
your Chinese subsidiary is 
the registrant.

In addition, on 28 April 
2010, China began to 
offer a new Chinese 
top level 



domain name 
. ,  w h i c h 

means “.china”.

The new .  (.china) 
top level domain

In October 2009, Internet 
C or p orat ion  for  Ass igned 

Names and Numbers (ICANN), a 
non-profit organisation that governs 

the domain name system, approved 
the introduction of internationalised 
country code top level domains, or 
IDN ccTLDs. This decision marks a 
turning point in the history of the In-
ternet and reflects the fact that more 
than half of all Internet users in the 
world speak languages which use non-
Latin scripts such as Chinese, Cyrillic 
and Arabic.

On 28 Apri l  2010,  CNNIC an-
nounced that .china domain names 
were officially ready for use. Domain 
names are available in both simpli-
fied (. ) and traditional (.
characters, and allow Internet users to 
access websites and E-mail addresses 
in non-Latin, local Chinese script.

What will happen now that 
.  has been launched?
CNNIC is confident that the new 
.  domain name will allow Chinese 
people who have not yet mastered the 
Latin characters to access the Internet 
more easily. The new .china TLD name 
is also expected to further promote 
Chinese content on websites. The Chi-
nese government is hopeful that this 
new TLD will help to bridge the gap 
between the modern and industrialised 

Chinese cities and rural China.

Meanwhile, for European business-
es, the new .china TLD will provide a 

cheap and efficient way to reach Chi-
nese consumers in their own language.

What are the rules for register-
ing .  domain names?
While the exact regulations in regis-
tering new .china domain names have 
yet to be announced, CNNIC has said 
that the registrants of existing .cn 
domain names with Chinese charac-
ters will be automatically granted the 
same domain name using the .china 
TLD in both simplified and tradi-
tional Chinese.

The registration of a .china domain 
name in simplified Chinese will au-
tomatically give access to the same 
domain name in traditional Chi-
nese and vice versa. It remains un-
known whether there will be a pre-
application round (otherwise known 
as the ‘sunrise period’) for owners of 
Chinese trademarks and company 
names. Given the latest developments 
in the .cn domain name regulations, 
it is possible that the .china TLD will 
only be available to Chinese compa-
nies and Chinese nationals. However, 
there have not been any official state-
ments made yet.

The next steps for European 
SMEs
The new .china domain names are 
expected to become as popular as .cn 
and .com.cn in the next few years. 
European SMEs planning on enter-
ing the Chinese market or already in 
China are recommended to take the 
following steps:
a. Find a domain name registrar 

that offers .cn and .china domain 
names

b. Follow domain registrar newslet-
ters to keep abreast of updates 
about .china domain names 

c. Apply during the sunrise period to 
secure domain names using your 
trademark; in the case that only 

Chinese nationals are allowed to 
register and you do not have a sub-
sidiary in China, consider using a 
trustee or ‘local presence’ service, 
such as a Chinese law firm, to reg-
ister .china domain names on your 
behalf 

d. Monitor for potential infringing 
applications under relevant new 
generic top level domain names 
(gTLDs – see below for more in-
formation) and IDN ccTLDs

The cost for a .china domain name 
is expected to be the same as for .cn 
domain names. Foreign registrars 
should offer a .china domain name 
for approximately 40-80 EUR. How-
ever, there may be additional costs 
during the sunrise period. Typically, 
these costs range between 200 and 
400 EUR.

New generic top level domains 
(gTLDs) expected to launch in 
2012
In addition to the new country code 
TLD such as .china, ICANN is also 
planning to introduce a series of new 
generic top level domain names or 
gTLDs. This will soon allow compa-
nies, countries and organisations to 
apply for new gTLDs, in addition to 
the ones we are already familiar with, 
such as .com, .org, .net and .info.
More than 300 new gTLDs are ex-
pected to launch in 2012, in both 
Latin and non-Latin script. The new 
gTLDs will most likely be categorised 
as follows:
• geoTLDs   
   (i.e., .africa and .lat for Latin 
    America) 
• cityTLDs   
   (i.e., .berlin, .paris, .london, .roma)
• communityTLDs 
   (i.e., .eco, .gay, .music, .hotel, .sport)
• generic TLDS   
   (i.e., .web, .shop, .radio)
• industry TLDs   
   (i.e., .car, .hotel)
• ethnicTLDs   
   (i.e., .zulu or .cym for Wales)
• brandTLDs   

 IPR 
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   (i.e., .canon, .facebook, .visa)
• IDN TLDs   
  (i.e., .com in Chinese or .shop 
   in Japanese)

How will this affect my domain 
name strategy? Should I get a 
gTLD?
European SMEs will have to decide 
if the benefits of applying for your 
own gTLD, such as .company or even 
.companyname in Chinese charac-
ters, are worth the costs. In addition 
to ICANN’s application fee of 185,000 
USD and its yearly Service Legal 
Agreement fee of 25,000 USD, ap-
proximately 300,000 USD should be 
budgeted for consulting and market-
ing costs during the application proc-
ess. The annual upkeep for operating 
and promoting a company TLD will 
cost at least the same amount as the 
initial start-up cost of registering for 
a gTLD. In the case of most SMEs, 
budgeting such high costs for a do-
main name may not be a practical 
choice.

So if getting my own top level do-
main name does not make sense 
for my business, why should I 
pay attention to related news?
The new gTLDs will indicate a con-
nection to a local geographical area, 
such as a city or a region. They are 
expected to change the way Internet 
users search for information, based 
on their location. For example, if an 
Internet user was searching for a hair 
dresser in Sichuan, he/she will most 
likely directly search for ‘hairdresser.
sichuan’ or ‘ ’, instead of 
direct searching a .china or .cn website. 

Therefore, SMEs are encouraged to 
monitor the development of new ‘geo’ 
and/or ‘industry’ top level domains 
with relevance to their business both 
inside and outside of China.

The applications for new gTLDs are 
expected to be made public in early 
2011 and officially launch in 2012.

How can I protect my intellectu-
al property under all these new 
generic top level domains?
If you are interested in applying for 
a domain name under one of the 
new generic top level domains (e.g., 
trademark.car if you are in the au-
tomotive industry), you will have an 
opportunity to apply for your domain 
name during the sunrise period of-
fered exclusively to trademark and 
other IPR holders. This will increase 
your chances of successfully register-
ing your domain name and minimise 
the risk of cybersquatters registering 
your domain name first. 

You should also consider investing in 
a domain name monitoring service 
that would alert you if somebody 
tries to register a domain name that 
infringes on your IP using a new 
gTLD. After the sunrise period, do-
main name registrations follow a 
first-to-file principle; therefore, it is 
strongly recommended you proac-
tively register all domain names you 
may consider using in the future, i.e., 
domain names containing your slo-
gans, names of specific products, and 
brand nicknames. 

Considering the large expected 
number of new TLDs, it is strongly 
recommended for European SMEs 
to focus more on monitoring for do-
main name IP infringements.

Simpler enforcement process
ICANN is now requiring the new 
gTLD registry operators to offer a 
“Uniform Rapid Suspension” service, 
which will lower the costs for filing a 
complaint against a registrant of an 
infringing domain name and shorten 
the processing time of the domain 
name disputes.

Conclusion
In the context of these rapid new 
developments in Chinese domain 
names, it is strongly recommended 
that European SMEs:

1. Follow launches 
of new and rel-
evant geoTLDs, 
c i t y T L D s  a n d 
industryTLDs

2. Apply for trade-
mark.TLD during 
the sunrise phase 
to minimise risks 
of cybersquatting

3. Monitor poten-
tially infringing 
d o m a i n  n a m e 
registrations in 
other new gTLDs

The new ICANN de-
cision to allow non-Latin script will 
provide another channel for SMEs to 
reach Chinese consumers by being 
readily accessible online and offering 
Chinese websites featuring Chinese 
content. While registering individual 
company TLDs may not be the most 
realistic way of connecting with 
Chinese consumers for most SMEs, 
following developments about new 
geoTLDs and industryTLDs domain 
names is expected to trigger further 
growth of the already staggering 
number of Chinese Internet users. 
Given the large number of existing 
Internet users in China and the over-
all ubiquity of the Internet, register-
ing domain names immediately dur-
ing the sunrise period is an effective 
way to not only increase your compa-
ny’s presence online (and as a result, 
business in China) but also to protect 
against potential online criminals 
looking to infringe your IP using do-
main names.
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The China IPR SME Helpdesk is a European Com-
mission-funded project that provides free, practical, 
business advice relating to China IPR to European 
SMEs. To learn about any aspect of intellectual 
property rights in China, visit our online portal 
www.china-iprhelpdesk.eu. For free expert advice 
on China IPR for your business, e-mail your ques-
tions to:  enquiries@china-iprhelpdesk.eu. You will 
receive a reply from one of the Helpdesk experts 
within seven working days.



Accounting Supervisor

/ Accountant  Code: ASA100801

JOB DESCRIPTION:
 • Manage accounting system
 • Check all vouchers for accuracy, validity and completeness
 • Check important items in balance sheet related to AR AP assets
 • Provide financial analysis and report to management
 • Responsible for tax declaration, monthly and yearly tax settlement
 • Conduct inventory and fixed assets management
 • Communicate with authorities such as AIC and tax bureau
 • Well-organize financial files

WHO WE ARE LOOKING FOR:
 • Bachelor’s degree in accounting or finance 
 • Minimum three years of work experience in a related position
 • Familiar with Yong You accounting system and MS Office
 • Fluent spoken and written English 
 • Proactive, open-minded and a quick learner

INTERNATIONAL
ORGANIZATIONS

BASED IN TIANJIN
HAVE THE FOLLOWING

OPEN POSITIONS

If you are interested in any of these positions
 Please send your resume and Code No. to

Purchase Supervisor

Sales Representative 

Human Resource 
Specialist/Supervisor

Accounting Supervisor
/ Accountant

Purchase Supervisor Code: PS100801

JOB DESCRIPTION: 
 • Strictly follow company purchase procedures
 • Acquire quotations from and negotiate with market suppliers
 • Report to management to select appropriate suppliers
 • Supervise purchase orders, product delivery and payment procedure
 • Establish purchasing database 
 • Work beneath the financial manager

WHO WE ARE LOOKING FOR:
 • University graduated and preferably a  science major
 • Minimum 2 years of work experience in purchasing functions
 • Good written and spoken communication skills
 • Computer skills, experienced in basic MS Office applications
 • Good at collecting information through internet and other usable sources
 • Business-minded

JOB DESCRIPTION:
 • Present and sell company products and services to current and potential clients
 • Prepare action plans and schedules to identify specific targets and to project the number of contacts to be 

made
 • Establish and maintain current client and potential client relationships
 • Manage account services through quality checks and other follow-up
 • Prepare a variety of status reports, including activity, closings, follow-up, and adherence to goals
 • Participate in marketing events such as seminars, trade shows and telemarketing events
 • Coordinate shipping schedules and delivery of merchandise and services
 • Provide on-the-job training to new sales employees

WHO WE ARE LOOKING FOR:
 • Basic reading, writing, and arithmetic skills required
 • Ability to persuade and influence others
 • Strong interpersonal and communication skills
 • Knowledge of advertising and sales promotion techniques
 • Visibility requires maintaining a professional appearance and providing a positive 
   company image to the public
 • 3 or more years of sales experience

Sales Representative Code: SR100801

JOB DESCRIPTION: 
 • Establish, implement and manage HR policies, projects and recruitment
 • Internal and external communication and coordination
 • Develop a learning and development strategy that supports the needs of the 
   business and enhances the performance of individuals
 • Organize and manage training activities, develop training courses and ensure 
   their effectiveness, manage and file training results
 • Develop relationships with agencies and arbitration bureau
 • Coordinate with other departments

WHO WE ARE LOOKING FOR:
 • Comprehensive knowledge of HR policies and practices
 • Strong mentoring and counseling skills
 • At least three years of experience in a similar position
 • Patient, good at communicating with all levels of an organization
 • Degree in Human Resources, Business Administration or any related discipline
 • Work well under high pressure
 • Good spoken and written skills in both Mandarin and English

Human Resource 
Specialist/Supervisor Code: HRS100801

Job Postings
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Economic overview
According to the Tianjin Statistics Bureau, 
Tianjin’s economy continued to grow rapidly in 
Q1 2010. Tianjin’s GDP reached 184.24 billion 
CNY (26.98b USD), an increase of 18.1% year-
on-year (y-o-y). 

Investment in fixed assets in Q1 2010 increased 
33.5% y-o-y to 93.8 billion CNY (13.7b USD).  
Notably, real estate investment increased by 
15.1% y-o-y to 12.2 billion CNY (1.79b USD). 
Per capita disposable income has grown steadily 
to reach 6,102 CNY (893 USD) in Q1 2010. 

Offices
In Q2, office rents remained stable at 103.47 
CNY (15.15 USD) per sqm per month (Table 2). 
The absence of new supply combined with stable 
demand led to a drop in the overall availability 
ratio. The city-wide availability ratio declined 
from 15.3% in Q1 to 14.7% this quarter. 

Meanwhile, total net absorption stood at 3,631 
sqm in Q2, a sharp decrease compared with the 
previous quarter. The office leasing volume of 
most office buildings remained stable, although 
some tenants terminated their leasing contracts. 

City Plaza, Regent Plaza and the Exchange 
were the main contributors to take-up. 

Boosted by increasing market demand, the grade 
A office price index increased by 0.8% q-o-q to 
120.9, or 20.9% greater than Q1 2006 levels. 

Looking forward, we expect to see a number 
of high-quality office projects enter the market 
in Q3, including Tianjin IFC and the Global 
Financial Center. These new projects will 
significantly improve the quality of Tianjin’s 
office market. The huge amount of new supply, 
however, will put pressure on the leasing market. 
Areas that are attracting increased attention and 
are fast becoming new drivers in Tianjin’s office 
market include TEDA MSD, Xiangluowan and 
Yujiapu CBD in Binhai New District.  

We anticipate that rents will grow at an annual rate 
of 4% over the next 5 years. By the end of 2010, 
net absorption will be offset by new completion, 
leading to a more stable availability ratio. 

Recent office transactions:
-China International Capital Renewable-Energy 

leased 1,060 sqm in City Plaza. 

Q2 2010 Property Report
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- Q i n g d a o  H a i e r  R e a l  E s t a t e 
Development leased 900 sqm in 
Global Center. 

-National Development Bond leased 
1,829 sqm in Regent Plaza. 

-China New Energy Investment 
l eased  1 ,000  sqm in  Tian j in 
Emperor Place.

Retail
The retail  occupier market has 
been sustained by robust consumer 
confidence. As of Q1 2010, total 
consumer goods sales in Tianjin 
increased by 18.7% y-o-y to reach 
68.8 billion CNY (10.1b USD).

In the absence of any new supply, 
the retail market remained stable 
compared with the previous quarter. 
The average rental of some high-
q u a l i t y  p r o j e c t s ,  s u c h  a s  t h e 
Exchange and Isetan, remained high 
and ranged between 300 and 500 
CNY (43.92-73.21 USD) per sqm 
per month. 

Tianjin Department Store, nearly 
one hundred years old, sold 60% of 
its shares to Yantai Zhenhua Group 
for 205 million CNY (30m USD). 
The department store has started 
renovations and is expected to be 
transformed into a “Modern City 
Department Store”. 

T h e  Wa n d a  P l a z a  b u s i n e s s 
meeting and signing ceremony 
was held at the beginning of May. 
Loca ted  nor th  of  the  Tian j in -
B i n h a i  H i g h w a y  w i t h  a  t o t a l 
investment of 5.3 bil l ion CNY 
(775.99m USD), the project has 
520,000 sqm of total floorage, of 
which 17,200 sqm is for business 
use. Wanqian Department Store, 
Wanda Film Cinema, CR Vanguard 
Supermarket ,  Gome Electr ical 
Appliances, Superstar KTV and 
Big Player Game Town are the 
six main anchor stores. The stores 
will complete fit-out construction 
a n d  w i l l  o p e n  b y  t h e  e n d  o f 
November. Located nearby, Red 
Star International Plaza is under 

construction. The completion of 
these two large-scale business 
projects will fill the business gap 
in this area, and will accelerate the 
formation of a new business hub. 

Your-Mart Co Ltd will enter the 
Tianjin market with an investment of 
950 million CNY (139m USD) in the 
Outlets project. The project is located 
in Binhai New District and has a 
land area of 147,100 sqm, including 
110,000 sqm for commercial use 
and 35,000 sqm for residential use. 
The 100,000 sqm Outlets Shopping 
Centre will be built here, and is 
scheduled to open in October 2011.  

The timeline for construction of the 
Metro system was brought forward 
in Q2. Line 5 and Line 6 started 
construction this year. With the 
completion of Line 2 and Line 3 and 
the extension of Line 9 in the first 
half of 2011, the commercial market 
along these Metro lines is expected 
to see further development.

Residential
In the first two months of Q2, a total 
of 444,942 sqm of new residential 
s p a c e  c a m e  o n t o  t h e  m a r k e t , 
including 356,439 sqm in Binhai 
New District. Hongqiao district 
contributed 43,131 sqm to the total 
new supply. 

Affected by tightened government 
policies, the residential housing 
transaction volume slumped in Q2. 
Total residential transacted area 
declined to 570,000 sqm in April 
and May. Among the six urban 
distr icts ,  Hedong recorded the 
highest transaction volume (75,134 

sqm), followed by Hebei (72,823 
sqm) and Nankai (62,479 sqm). 

Despite the slump in transactions, 
average prices increased rapidly. 
The city-wide average price rose 
from 11,507 CNY (1,685 USD) per 
sqm in Q1 to reach 12,384 CNY 
(1,813 USD) per sqm in Q2, a y-o-y 
increase of 47.06%. Among the six 
inner city districts, the residential 
price in Nankai saw the highest 
rate of increase, with the average 
price increasing by 60.89% y-o-y to 
reach 17,941 CNY (2,626 USD) per 
sqm. 

In the first two months of Q2, the 
Tianjin government increased land 
supply. Land plots for subsidized 
housing increased dramatically 
and several plots were successfully 
c o n v e y e d .  L a rg e  a m o u n t s  o f 
subsidized housing supply will help 
relieve existing demand, and thus to 
a certain extent, restrain increases 
in housing prices. With increased 
new supply in the future, the rapid 
rate of price increase is expected to 
slow down. 

Recent residential transactions: 
- R&F purchased a land plot for 

residential use in Jinnan district for 
7.05 billion CNY (1.03b USD). The 
total area of the plot is 1,289,227 
sqm. The average floor price was 
2,337 CNY (342.2 USD) per sqm.

- Sunac China Holdings Limited 
purchased a plot with a total area of 
70,633 sqm in Nankai district for 
10,409 CNY (1,524 USD) per sqm. 
Total transaction price was 1.78 
billion CNY (261m USD). 

DTZ is a leading global real 
estate adviser operating across 
148 cities in 43 countries. Its 
client-focused activities range 
from high quality capital market 
so lu t ions to  cut t ing-edge 

occupier-led property services and advice. The 
comprehensive service offering is based upon 
detailed local knowledge backed by first-class 
research. The parent company, DTZ Holdings plc, 
has been quoted on the London Stock Exchange 
since 1987. www.dtz.com 

Office rents are 
expected to grow 

at 4% annually over 
the next 5 years.
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If you meet any problems in learning Chinese,  please send us an email at bizclass@businesstianjin.com
We’ll do our best to help you.  See you next month.

Business Chinese Lesson

I’d like to
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Guangzhou

Wuhan

Xi'an

Zhengzhou

Xiamen

Sanya

Chengdu

DEP ARR Flight No DaysDEST

Changsha

Fuzhou

Nanjing

Nanning

13:40 15:10 ZH9730 1..4.6. 11:20 12:55 ZH9729 1..4.6.NantongNantong

09:30 11:20 GS6603/HU6603 1234567 12:10 14:10 GS6604/HU6604 1234567NingboNingbo

08:20 09:10 GS7575/HU7575 1234567 09:50 10:45 GS7576/HU7576 1234567QingdaoQingdao

Sanya

ShanghaiShanghai

ShenyangShenyang

ShenzhenShenzhen

TaiyuanTaiyuan

Zhengzhou

16:00 18:45 BK2831 ..3.5.7 23:05 01:50(+1) BK2832 ..3.5.7ZhuhaiZhuhai

Wuhan

15:45 21:10 CZ6928 .2..5.7 09:50 15:00 CZ6927 .23.5.7UrumqiUrumqi

Xiamen

Xi'an

08:20 09:20 GS7421/HU7421 1234567 19:20 20:20 GS7422/HU7422 1234567YantaiYantai

18:45 20:35 CZ6457 1.34.6. 21:25 23:05 CZ6458 1.34.6.YinchuanYinchuan

Zhang Jia JieZhang Jia Jie

08:30 09:55 GS6677/HU6677 1234567 14:40 16:00 GS6678/HU6678 1234567YunchengYuncheng

Guangzhou

GuilinGuilin

HaikouHaikou
08:10 12:15 GS7465/HU7465 1234567 13:10 17:10 GS7466/HU7466 1234567GuiyangGuiyang

Hangzhou

HarbinHarbin

HuhhotHuhhot

07:05 08:30 BK2847 .2.4.6. 15:50 17:20 BK2848 .2.4.6.HefeiHefei

KunmingKunming

07:00 10:40 BK2857 1234567 11:25 15:20 BK2858 1234567JinjiangJinjiang

Chengdu

10:55 12:30 GS6571/HU6571 .2.4.6. 13:10 14:55 GS6572/HU6572 .2.4.6.ChangchunChangchun

Dalian

Chongqing Chongqing

14:20 15:15 MU2135 1234567 16:05 17:15 MU2136 1234567Chifeng Chifeng

From Tianjin

(1=Mon, 2=Tue, 3=Wed, 4=Thu, 5=Fri, 6=Sat, 7=Sun)

3U

8L

CA

CZ

FM Shanghai AirlinesSichuan Airlines

Lucky Air

BK Okay Airways

Air China

China Southern Airlines

Airline Code

GS

HO

HU

JD

MU

NS

SC

VD

Shangdong Airlines

Kunpeng Airlines

ZH Shenzhen Airlines

Northeast Airlines

PN West Air

Grand China

Juneyao Airlines

Deer Air

MF Xiamen Airlines

China Eastern Airlines

Hainan Airlines



DEP

08:35

18:55

13:00

ARR

11:50

21:40

16:50

Flight No

KA1103

KE864

JL840

Days

1234567

1234.67

1234567

DEST
Hong Kong

Nagoya

Seoul*

DEP

12:50

17:05

09:40

ARR

16:00

17:55

11:50

Flight No

KA1104

KE863

JL841

Days

1234567

1234.67

12:15 15:05 KE806 1234567 09:30 10:20 KE805 1234567

1234567

ORIGIN

Hong Kong

Nagoya

15:50 22:15 D7 2613 1.3.567Kuala Lumpur 08:30 14:35 D7 2612 1.3.567Kuala Lumpur

Seoul*

From Tianjin To Tianjin

* Flights from Beijing/Tianjin to Seoul, from Seoul to Beijing/Tianjin provided by Korean Air.
Tianjin-Kuala Lumpur flights provided by AirAsia.
Schedules are subject to government approval and may be changed without prior notice.

LH Lufthansa

BA British Airways

KL KLM-Royal Dutch Airlines SK Scandinavian Airlines

AF Air France

AC Air Canada

AY Finnair TG Thai Airways International 

QF Qantas Airways

KE Korean Air

KA Dragon Air

NH All Nippon Airways

NZ Air New ZealandJL Japan Airlines

SQ Singapore Airlines

CX Cathay Pacific

CA Air China

SU Aeroflot Airlines

UL Sri Lanka Airlines

VN Vietnam Airlines 

LY El Al Airlines

MS Egypt Airlines

HU Hainan Airlines

EY Etihad Airways

ET Ethiopian Airlines

QR Qatar Airways

EK Emirates

CZ China Southern Airlines

D7 Air Asia

Airline Code

17:05

23:55

10:30

10:55

10:00

11:15

16:00

21:15

04:20(+1)

14:30

14:25

13:35

15:15

12:40

TG615

EK307

LH721

AY052

CX347

BA0038

CA985

1234567

1234567

1234567

1234567

1234567

12.4567

1234567

DEP ARR Flight No DaysDEST

Dubai

Frankfurt

Helsinki

Hong Kong

London

Paris

San Francisco

Bangkok

DEP

10:10

03:55

17:20

18:05

17:00

16:35

14:50

ARR

15:50

15:10

08:30(+1)

06:55(+1)

20:20

09:30(+1)

17:55(+1)

Flight No

TG614

EK306

LH720

AY051

CX312

BA0039

CA986

Days

1234567

1234567

1234567

1234567

1234567

1.3.567

12:50 17:30 AF125 1234567 19:00 10:50(+1) AF126 1234567

1234567

ORIGIN

Dubai

11:05 15:15 KL0898 1234567Amsterdam 17:35 08:55(+1) KL0897 1234567Amsterdam

Frankfurt

Helsinki

15:45 18:20 VN901 .23.567Hanoi 10:10 14:45 VN900 .2...67Hanoi

Hong Kong

23:55 05:30(+1) TK021 123.56.Istanbul 23:45 14:00(+1) TK020 12.45.7Istanbul

London

16:25 22:40 CA971 1.3..6.Kuala Lumpur 23:40 06:00(+1) CA972 1.3..6.Kuala Lumpur

21:00 18:00 CA983 1234567Los Angeles 01:40 05:20 CA984 1234567Los Angeles

Paris

San Francisco

00:05 06:35 CA907 .2.4.67Madrid 11:35 05:00(+1)

13:00 14:20 CA981 1234567New York 16:50 18:20(+1) CA982 1234567New York

13:50 17:45 JL886 1234567Osaka 09:50 12:20 JL885 1234567Osaka

CA908 1...5..Madrid

Bangkok

20:50 01:40(+1) CA947 ..3..6.Delhi 03:15 12:25 CA948 …45.7

01:20 05:55 HU491 .2.4.67Brussels 13:50 05:10(+1) HU492 .2.4.67Brussels

Delhi

21:30 06:45(+1) ET605 1234567Addis Ababa 00:30 20:00 ET604 ..34.67Addis Ababa

00:45

22:00

16:40

08:30

07:00

03:55(+1)

21:00

10:50

SQ801

LY096

JL024

CA901

1234567

.2.4..7

1234567

1234567

Tel Aviv

Ulaanbaatar

Tokyo

Singapore 08:45

22:55

10:30

11:50

14:55

13:30(+1)

13:35

14:00

SQ802

LY095

JL023

CA902

1234567

1.3..6.

1234567

1234567

Tel Aviv

Ulaanbaatar

15:50 11:50 CA991 1234567Vancouver 13:50 16:15(+1) CA992 1234567Vancouver

Tokyo

Singapore

16:20 06:20(+1) CA173 1.3.5..Sydney 20:00 05:50(+1) CA174 .2.4.6.Sydney

From Beijing To Beijing

INTERNATIONAL FLIGHTS (1=Mon, 2=Tue, 3=Wed, 4=Thu, 5=Fri, 6=Sat, 7=Sun)
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Transportation

11:50

13:50

21:15

14:55

16:50

00:10(+1)

KE852

KE856

KE854

1234567

1.3.5.7

1234567

Seoul*
09:30

11:35

19:00

10:35

12:40

20:05

KE851

KE855

KE853

1234567

1.3.5.7

1234567

Seoul*
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Transportation

TIANJIN-BEIJING AIRPORT Shuttle Bus

TEDA-BEIJING AIRPORT SHUTTLE BUS

Tianjin - Beijing Airport Terminals 2/3
04:00-18:00, runs every 45 minutes
Tian Huan Distance Bus Passenger Station
The junction of Hongqi Lu and Anshan Xi Dao
Tel: +86 1686 8999

Beijing Airport Terminals 2/3 - Tianjin
07:00, 08:00, 09:00 then every 30 minutes until 23:00 
Exit on the 1st floor at Gate 11/Terminal 2 and Gate3/Terminal 3
Tel: +86 10 6455 8718    

TEDA - Beijing Airport Terminals 2/3
06:30-19:30, runs every hour
1st Avenue, TEDA
Tel: +86 22 6620 5188

Beijing Airport Terminals 2/3 - TEDA
10:00-22:00, runs every hour
Exit on the 1st floor at Gate 11/Terminal 2 and Gate3/Terminal 3
Tel: +86 10 6455 8718    

TRAINS

Train

4493

Departs

13:10

Arrives

16:08

BJ-TJ-TEDA (¥14)
Train

4494

Departs

08:05

Arrives

11:21

TEDA-TJ-BJ (¥14)

Metro line 1
Metro line 1 is from Liu Yuan station to Shuang Lin station. It crosses 
Beichen, Hongqiao, Nankai, Heping, and Jinnan districts 
¥2-5 depending on distance travelled
06:00-22:00, runs every 10 minutes, 5 minutes during peak hours
Tel: +86 22 6028 6777

METRO TianjinNo. 1 Metro Stops:

Beijing-Tianjin Bullet (C) Train opened on 1 August from Beijing South Railway Station to Tianjin Railway Station. The price of first
class is 69RMB while the price of second class is 58RMB.

Beijing-Tanggu Bullet (C) Train opened on 24 September From Beijing South Railway Station to Tanggu Railway Station. The price of
luxury class is 118RMB, first class is 84RMB and second class is 70RMB. Please call +86 22 6053 6053 for details. 

Train Tianjin Beijing
C2002 06:25

C2202 06:40

C2004 06:55

C2006 07:10

C2008 07:25

C2010 07:45

C2012 07:55

C2014 08:20

C2016 08:35

C2018 08:45

C2020 09:20

C2022 09:30

C2024 09:55

C2026 10:05

C2028 10:30

C2030 10:40

C2032 10:50

C2034 11:10

C2036 11:35

C2038 12:00

C2040 12:30

C2206 13:30
C2044 13:50

C2046 14:00

C2048 14:25

C2050 14:50

C2052 15:05

C2054 15:20

C2056 15:35

C2058 15:55

C2208 16:30

C2062 16:45

C2064 17:05

C2066 17:15

C2210 18:15

C2070 18:30

C2072 18:40

C2074 19:00

C2076 19:10

C2078 19:20

C2080 19:45

C2082 20:35

06:55

07:15

07:25

07:40

07:55

08:15

08:25

08:50

09:05

09:15

C2272 08:55 09:25

09:50

10:00

10:25

10:35

11:00

11:10

11:20

11:40

12:05

12:30

13:00

14:05

C2042 13:20 13:50

14:20

14:30

14:55

15:20

15:35

15:50

16:05

16:25

17:05

C2060 16:20 16:50

17:15

17:35

17:45

18:50

19:00

19:10

19:30

19:40

19:50

20:15

21:05

C2068 17:45 18:15

C2001 06:35

C2003 07:00

C2007 07:30

C2009 07:45

C2013 08:10

C2019 09:30

C2021 09:40

C2023 09:55

C2025 10:05

C2029 10:55

C2031 11:30

C2033 11:45

C2035 11:55

C2037 12:15

C2039 13:15
C2041 13:40

C2043 13:50

C2045 14:10

C2047 14:45

C2049 15:00

C2051 15:10

C2053 15:20

C2055 16:20

C2057 16:30

C2061 16:55

C2063 17:25

C2065 17:40

C2067 17:50

C2069 18:00

C2071 18:20

C2073 19:05

C2075 19:15

C2077 19:40

C2079 19:50

C2081 20:05

07:05

07:30

08:00

08:15

08:40

10:00

10:10

10:25

10:35

11:25

12:00

12:15

12:25

12:45

C2205 12:55 13:30

13:45
14:10

14:20

14:40

15:15

15:30

15:40

15:50

C2207 15:40 16:15

16:50

17:00

17:20

17:55

18:40

18:20

18:30

18:50

C2209 18:30 19:05
19:35

19:45

20:10

20:20

20:35

Train Beijing Tianjin

C2084 21:15

C2086 21:25

C2088 21:35

C2090 21:55

C2094 22:45

21:45

21:55

22:05

22:25

23:15

C2212 21:00 21:35 C2281 20:25

C2211 21:15

C2085 21:40

C2087 22:20

C2089 22:30

C2093 23:00

20:55

21:50

C2083 20:45 21:15

22:10

22:50

23:00

23:30

BULLET (C) TRAIN
TJ ~ BJ (¥58 - ¥69) BJ ~ TJ (¥58 - ¥69)

14.Dong Hai Lu

1.Zhong Shan Men

2.Yi Hao Qiao 3.Er Hao Qiao 4.Xin Li Zhen 5.Dong Li

7.Jun Liang Cheng8.Steel Tube Corporation9.Hu Jia Yuan10.Tang Gu

11.TEDA 12.Citizen Plaza 13.Convention Center

6.Xiao Dong Zhuang

LIGHT RAIL
TJ - BINHAI (¥6) 

Train

Zhong Shan Men

(TJ - Binhai) ¥6

First: 06:30

Last: 21:00

Dong Hai Lu

(Binhai - TJ) ¥6

First: 06:30

Last: 21:00

Time

06:00 - 06:45

06:45 - 07:54

07:54 - 11:00

11:00 - 15:58

15:58 - 18:15

18:15 - 21:00

06:00 - 07:00

07:00 - 08:17

08:17 - 10:05

10:05 - 15:05

15:05 - 17:02

17:02 - 17:58

17:58 - 18:30

Freq (min)

15

5 - 8

10 - 12

15

10 - 13

15

15

8 - 10

11 - 13

15

10 - 12

5 - 8

10 - 12

Time

06:00 - 07:00

07:00 - 08:00

08:00 - 10:55

10:55 - 15:17

15:17 - 17:25

17:25 - 21:00

06:00 - 07:00

07:00 - 10:50

10:50 - 12:20

12:20 - 14:32

14:32 - 17:40

17:40 - 18:30

18:30 - 21:00

Freq (min)

15

12

8 - 10

12 - 15

8 - 10

12 - 15

15

10 - 12

15

12

8 - 10

12 - 13

15

Monday - Friday Saturday - Sunday

18:30 - 21:00 15 — —

Stops:

TG ~ BJ ( 70- 118) BJ ~ TG ( 70- 118)

Wuqing ~ BJ BJ ~ Wuqing

Train Tanggu Beijing Train Beijing Tanggu
C2272 08:29 09:25 C2271 07:20 08:14

C2274 12:14 13:10 C2273 10:45 11:39

C2292 09:29 10:25 C2291 08:05 08:59

C2276 13:44 14:40
  

C2275 12:35 13:29

C2286 15:45 16:43
  

C2285 14:30 15:25

C2294 16:34 17:30 C2293 15:20 16:14
C2296 17:09 18:05

  
C2295 15:55 16:49

C2278 18:14 19:10
  

C2277 16:55 17:49

C2298 19:24 20:20 C2297 17:55 18:49
C2280 19:59 20:55

  
C2279 18:50 19:44

C2282 21:39 22:35
  

C2281 20:25 21:19

Train Wuqing Beijing Train Beijing Wuqing
C2202 06:52 07:15 C2201 06:45 07:05
C2232 08:12 08:35 C2203 08:15 08:35

C2204 08:32 08:55
  

C2205 08:40 09:00

C2206 09:32 09:55
  

C2207 09:10 09:30

C2208 10:47 11:10

  

C2209 09:50 10:10

C2210 11:42 12:05 C2211 11:25 11:45
C2212 13:22 13:45 C2213 13:40 14:00
C2214 14:32 14:55 C2223 13:45 14:05

C2234 15:37 16:00
C2216 15:47 16:10

  

C2231 14:50 15:10

C2218 16:27 16:50
  

C2215 16:15 16:35

C2224 17:42 18:05

  

C2217 17:20 17:40

C2220 17:52 18:15

C2219 18:25 18:45

C2222 20:07 20:30

C2221 19:45 20:05

C2233 20:15 20:35

Liu Yuan

1.Xi Heng Di 2.Ben Xi Lu 3.Qin Jian Dao 4.Hong Hu Li

8.Hai Guang Si9.An Shan Dao10.Ying Kou Dao11.Xiao Bai Lou12.Xia Wa Fang

13.Nan Lou 14.Tu Cheng 15.Chen Tang Zhuang 16.Fu Xing Men 17.Hua Shan Dao

18.Cai Jing Da Xue (Tianjin Univ. of Finance & Economics)

7.Er Wei Lu

5.Xi Bei Jiao 6.Xi Nan Jiao

Shuang Lin

C2027 10:15 10:45

C2203 10:30 11:05

C2017 09:10 09:40

C2204 10:15 10:50

C2282 22:05 22:35

C2092 22:15 22:45

C2005 07:10 07:40

C2271 07:20 07:50

C2011 08:00 08:30

C2015 08:45 09:15

C2201 08:55 09:30

C2059 16:40 17:10

¥70 one way

¥80 one way



The summer is here, and for many this also means vaca-
tion time. One of the best places to visit in China now 
is the Shanghai Expo 2010. Business Tianjin has been 

there and now we present some of the pavilions and a few 
tips to help you plan your visit.

Brazil
The first thing you notice about the Brazilian Pavilion is the 
outside décor – completely green, representing the Ama-
zon rain forest. The theme of the pavilion is "Pulsing Cities: 
Feel the Life of Brazilian Cities". As you enter the pavilion 
you will find yourself in a big room with screens all over the 
walls displaying the life in Brazil: football games, Samba, 
and the beautiful coastline. Overhead, thousands of yellow 
and green footballs hang from the ceiling. Going ahead you 
find the Urban Scenes Room, where a satellite view of the 
main cities in Brazil shows urban life. Interactive screens 
portray Brazilian people, their look and their dress: you first 
assemble the character (head, waist and legs) that you want 
to see, then you can hear about his life. On your way out, 
pass through the shop for yellow and green footballs, shirts, 
bags and more. Just outside, the Pele Shop sells Brazilian 
snacks. The Coxinha, a must try made of chicken and fried, 
is really good.  

Portugal
The beautiful thing about this pavilion’s façade is not just 
esthetics but the recyclable and environmentally friendly 
material used to make it: cork, which is Portuguese-sourced. 
As you enter the pavilion, the walls are covered in the histo-
ry of the five-century-long relationship between China and 
Portugal. The first Portuguese-Chinese dictionary, among 
many other historical items, is on display. 

The second part of the pavilion plays an insightful video 
about Portugal’s life, landscape and development, organ-
ized by the four basic elements: earth, fire, wind and water. 
After the presentation, follow the group to the area themed 
"Portugal, a whole world of energy", exhibiting Portuguese 
ideas of sustainable development in modern cities. At the 

exit is a shop that carries everything from traditional Portu-
guese Roosters to the famous Port Wine. 

Chile
Constructed completely of wood and glass, the Chilean 
Pavilion was built to impress. As you enter and the wooden 
aroma penetrates the nose, the contemporary décor im-
presses the eyes. The concept is of a crystal cup filled with 
the dreams of Chileans about future cities. The first area of 
the pavilion is dedicated to ideas of the Chileans towards 
what and how a city should be.

Theoretically, digging an imaginary well from China through 
the earth's core, one could reach Chile. That’s what the 
second area of the pavilion is about. An ordinary Chilean 
apartment rests upside down, hanging from the ceiling, as 
it should appear in Chile for us standing in China right now. 
Looking at it through mirrors, you feel like you are inside that 
apartment and have entered the average Chilean’s lifestyle.

Near the exit, the gift shop carries souvenirs made of 
bronze; Chile is the world’s biggest producer of the metal 
alloy. You can also buy wines, typical food, handicrafts and 
some native instruments.
  

Greece
The Greek Pavilion was inspired by the theme of this year’s 
Expo, “Better city better life” for sustainable growth and en-
vironment of the cities of the future. “Polis, the living city” is 
displayed in a virtual, interactive way to give visitors a chance 
to experience Mediterranean life. As you go in, a series of 
screens show people and life in Greek cities. On one of the 
screens you can watch live cameras in bars around Athens. 
To whet your appetite, the pavilion teaches you how to make 
feta cheese, Greek yogurt, olive oil and other delights. After 
that, enter the plaza enjoy a delicious meal; a good choice is 
the Greek Moussaka with a glass of wine, sipped by the little 
lake inside the urban area. You can also buy some quality ol-
ive oil, grape vinegar and wines in the shop.
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Shanghai Expo 2010
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Chile pavilion

Brazil pavilion

Greece pavilion

Portugal pavilion
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Chamber Report

60          AUG  2010 I  Business Tianjin

1. Korean Chamber of Commerce in Beijing 
    staff conference
Date: 25 June 2010 (Friday) 11:00-13:00
Venue: Head Office, Korean Chamber of Commerce in Beijing
Content:

1. Accounting report
2. Supporting China International Korean Merchants Meeting
3. Operational budget support to local Chamber of Commerce 
4. Agreement on other issues

Attendees: Chairman Hwang Can Sik

2. Outposted compatriots, financial groups and council 
chairman Kwon Yeong Geon visited Tianjin
Date: 3 July 2010 (Saturday) 10:20
Venue: Tianjin Korean Chamber of Commerce
Content: outposted compatriots, financial groups and council 
chairman Kwon Yeong Geon visit Tianjin
Attendees: Chairman Hwang Can Sik and 9 others

3. Meijiang secondary school graduation ceremony
Date: 8 July 2010 (Thursday) 17:30
Venue: 1F Banqueting Hall, Fenglin Hotel
Content: Meijiang secondary school graduation ceremony
Attendees: Chairman Hwang Can Sik, Vice-chairman Sin Dong 
Hwan

4. Tianjin Professional College visits Tianjin Korean Cham-
ber of Commerce
Venue: -
merce
Content: A lecture on business operation from an enterprise 
manager/section chief.
Attendees: Chairman Hwang Can Sik

Address: 1F, Fenglin Hotel, No. 6 Binshui West Road, Nankai District, Tianjin
Tel: +86 22 2395 7991~3, +86 22 2395 7991 (24-hour Hotline)     Fax: +86 22 2395 7990

Http: www.tjkorcham.net     E-mail: hanshanghui@hanmail.net

Recent Events 
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The Benelux Chamber of Commerce in China strengthens the business, government and community 
ties between Belgium, The Netherlands, Luxembourg (Benelux) and China. By representing large, 

range of services to ensure our members' success in China.

YEARLY SPONSORS

BENCHAM BEIJING OFFICE 

BenCham is proud 
t o  a n n o u n c e  t h e 
l a u n c h  o f  t h e 
S i n o - D u t c h  C S R 
Plat form (Engl ish 
v e r s i o n ) .   M o r e 
than 50 companies 
e x p e r i e n c e d  i n 
Corpora te  Soc ia l 
R e s p o n s i b i l i t y 
c o l l a b o r a t e d  i n 
building this website, 
explaining how your investments in CSR will offer you 
sustainable opportunities and have a positive impact on your 
organisation and on society.

The Chinese version of the website will be launched by 22 
July.

To have a look at our new website, please go to 
csrproject.bencham.org.

SINO-DUTCH CSR PLATFORM LAUNCH 

BUSINESS DIRECTORY 2010-2011  
We are very proud to offer  you 
the second edition of the Benelux 
Chamber of Commerce Business 
Directory 2010-2011. The Business 
Directory is being sent to all our 
BenCham Members, both in China 
and abroad.  Of course, we don’t forget 
the Belgian, Netherlands, Luxemburg 
and Chinese officials who offer their 
continuous support.

While all our members will receive one 
of more free copies of the directory, non-members can buy the 
handy booklet for 600 CNY per copy.  Student Members pay the 
reduced price of 200 CNY while members who crave yet another 
copy pay only 300 CNY. 

We hope the new directory will guide you through the tangles 
of the Chinese and Benelux business environments.

OUR LINKEDIN FAMILY
All BenCham members are invited to become part of the 
BenCham LinkedIn group.

To go directly to our member group, please visit  
www.linkedin.com/groupRegistration?gid=105429.

 PAST EVENTS 

-  1 July, 2010: Business event – The drive for carbon 
neutrality

-  8 July, 2010: 

 UPCOMING EVENTS 

- 24 August 2010: Business Event – Reporting; a small 
step to sustainability.  Global Reporting 

report.

During the summer months, BenCham is not organising 
any events. Our events will resume end of August. To keep 
updated, please visit our website www.bencham.org.

Rm. 5006 Xinhe Dasha, 
Sanyuanli No.14, Shunyuan Street, 
Chaoyang District, 
Beijing, 100027
Tel: + 86 (0)10 6465 0320 / 0985
Fax: +86 (0)10 6465 2080
beijing@bencham.org
www.bencham.org

Tel: + 86 (0)10 6465 0320 / 0985
Fax: +86 (0)10 6465 2080
beijing@bencham.org
www.bencham.org 
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Recent research on curriculum vitae (CV) registered on the new 
CICC website database (www.cameraitacina.com) has collected 
useful information on candidate profiles-both fresh young gradu-
ates and broad job-experienced workers-wishing either to join 
the job marketplace or improve their current employment situa-
tion.

The aquired information is related to a reference group sample 
of 2,224 CVs stored in the database from January 2008 to June 
2010, including both male and female applicants, mainly Italian 
and Chinese citizens, and a few other nationalities.

The research is mainly focused on the following four macro-areas:
• age and sex;
• qualifications;
• job;
• desired destination.

The first and most significant piece of information is the unexpected 
balance between the number of male and female applicants, 1116 
and 1108 CVs, respectively, circulating on the CICC database.

Average age, however, differs: 30.75 years for men and 26.98 
years for women, meaning that the latter group probably has ac-
cumulated less working experience.

Considering the average age on the basis of citizenship and 
intersecting the data with the number of years of working experi-
ence, we notice that Chinese candidates enter the workforce 
much earlier than candidates from Italy and the rest of the world. 
The data show that the average age of Italian candidates is 29 
years, with an average 5 years of work experience; candidates 
from the rest of the world average 31.4 years of age, with 7.2 
years of work experience; Chinese candidates are 27.4 years 
old on average, with a 4.6 years of work experience. This leads 
us to believe that Chinese people usually enter the workforce 
when around 22.8 years old.

Following a cross-check of data between the macro-area of sex 
and the candidates sector of origin, it appears that women are 
usually employed in sectors such as travel and tourism, import-
export and public relations; men operate mostly in the sectors of 
electronics, engineering, F&B, and heavy industry.

With regards to the section of “future employment desires in Chi-
na”, the analysis underlines a specific interest among candidates-
they mostly want to be located in cities, namely Shanghai (40.3%), 
Beijing (30.1%), Guangdong Province (7.9%), Hong Kong (2.7%) 
and Tianjin (1.3%).

Concerning the qualifications specified on relevant CVs, most of 
the candidates majored in Economic Studies (29.01%) and Sino-
logy (25.77%). However, it is important to note the diversification 
of qualifications in the past few years, reaching 19 main types of 
majors, such as Engineering, Political Science, Law, Journalism, 
Architecture and Bio-medical Science.

Furthermore, analysis of the CICC database enables us to ex-
amine the areas relevant to Italian citizens resident in China and
Chinese citizens resident in Italy. Cross-check of these data re-
veals that Italian citizens resident in China represent just a small 
percentage of the candidates (15.30%). Among the graduates 
in Sinology Studies, the most common employment is Assistant 
(24.5%); graduates in Economic Studies are engaged in Masters 
or PhD (13.24%), but, if dynamic workers, they are usually em-
ployed as Managers (8.82%) or Consultants (10.28%).

The Italian Citizens with residence in Italy represent the majority 
(1,307 of 1,634) of candidates: their educational qualifications 
mainly focus on Linguistics (31.60% with an understanding of 
Chinese Language that is inferior to Italians who live in China), 
Economic Studies (27.20%) and Engineering Studies (11.20%). 

We can see how Italian candidates resident abroad use the serv-
ice offered by CICC as a means to approach and possibly enter 
the Chinese job market.

Concerning Chinese citizens with residence in Italy (18.97% 
above the total of the Chinese candidates), we notice that over 
57% of them are native speakers or have a fluent level of Ital-
ian. Around 40% of the Italians who live in China do not speak 
the local language or only master a basic level of it. This result 
underlines the presence of an increasing number of Italian-
born Chinese or naturalized citizens, and the increasing inter-
est in the study of Italian language, as shown by the 10.9% of 
Chinese citizens with residence in Italy graduating in Western 
languages.

Beijing
Unit 2607, Full Tower, 9, Dong San Huan 

Zhong Lu Chaoyang District, 100020, 
Beijing China

Tel: 0086-10-85910545 Fax: 
0086-10-85910546

info@cameraitacina.com

Shanghai
Unit 3605-3606A, The Center, 

989 Changle Road 200031 
Shanghai, China

Tel: 0086-21-54075181 Fax: 
0086-21-54075182

infoshanghai@cameraitacina.com

Guangzhou
Room 1401, International Financial Place,

No.8 Huaxia Road,
Pearl River New City 510425
Tel: 0086-20-85160147  Fax: 

0086-20-85160149
infoguangdong@cameraitacina.com

Shenzhen
Room 220, 2/F, Int`l Chamber of Com-
merce Tower, 3rd Fuhua Road, Futian 

District, 518048 Shenzhen, China
Tel. 0086-755-88311675
Fax: 0086-755-88312127

infoshenzhen@cameraitacina.com

The purpose of the China-Italy Chamber of Commerce (CICC) is to create and develop economic and trading relationships between 
China and Italy. The CICC facilitates the access of Italian enterprises to the Chinese market through a wide range of services and ben-
efits on top of organizing events to deepen the knowledge of the Chinese market and its regulations. In addition, the CICC carries out 
networking activities that strengthen Italian-Chinese cooperation.

CV research/analysis of CICC website database





Business Events

Special Days 

Date Event Location Organizer

Aug.18-21

China Die-casting & Foundry Technology & 
Equipment Exhibition 

Binhai International Conven-
tion & Exhibition Centre

Tianjin Zhenwei Exhibition 
Co., Ltd

China Industrial Automation & Instruments 
Exhibiton

China International Metals Working Technology 
& Equipment Exhibition

China Industrial Control Automation & 
Instruments Fair

China International Metallurgical Technology & 
Equipment Exhibition

China International Metallurgical Industry 
Exhibition

China International Foundry Industry (Tianjin) 
Exhibition

Aug. 26      
4:30 PM - 8:30 PM and Mingle

AmCham China
Tianjin Chapter 

Sep.8-10 China International Energy Storage and Motive 
Power Battery Industry & Technology Exhibition 

Binhai International Conven-
tion & Exhibition Centre

Tianjin Xinshenren Exhibi-
tion Service Co., Ltd

Sep.13-15
Tianjin Meijiang Conven-
tion & Exhibition Centre                   

Xiqing District)

World Economic Forum

Sep.14-16 China International Optics Fair China International Exhibition 
Centre, Beijing

China Optometric & Optical 
Association

Sep.15 China Injection Moulding Expo
Binhai International Conven-
tion & Exhibition Centre

Applas Co. Limited

Sep.28 The First Tianjin Binhai Ecocity Expo Tianjin Municipal People’s 
Government

Aug. 1 Army Day Aug. 16

Aug. 4 Aug. 24

Aug. 12
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China Station
2F, Radisson Plaza Hotel Tianjin 
No. 66, Xinkai Lu, Hedong District 
Tel: +86 22 2457 8888

Ding Tai Fung 
No. 18, the junction of 
Zi Jin Shan Lu and Binshui Dao 
Hexi District
Tel: +86 22 2813 8138

Fortune Restaurant
2F, Crowne Plaza Tianjin Binhai
No. 55, Zhongxin Da Dao  
Airport Industrial Park 
Tel: +86 22 5867 8888 ext. 2355

Fountain Lounge
Hyatt Regency Jing Jin City 
Resort & Spa
No. 8, Zhujiang Da Dao 
Zhouliang Zhuang, Baodi District 
Tel: +86 22 5921 1234

Go Believe
Shipin Jie, Heping District
Tel: +86 22 2727 1116

Tao Li Chinese Restaurant 
6F, Hotel Nikko Tianjin
No. 189, Nanjing Lu, Heping District
Tel: +86 22 8319 8888 ext. 3561

Zen5es
4F, The Westin Tianjin
No. 101, Nanjing Lu
Heping District
Tel: +86 22 2389 0088

Alibaba Indian Restaurant & 
Bar
2F, Sports Hotel 
No. 90, Weijin Nan Lu, Nankai District 
Tel: +86 22 2391 6368

Chateau35 Wine Bar & Bistro
Opposite 79, Changde Dao 
(Between Kunming Lu and Yunnan Lu)
Heping District
Tel: +86 22 2331 5678 +86 159 2218 2183

www.chateau35.com

Glass House
Hyatt Regency Jing Jin City 
Resort & Spa
No. 8, Zhujiang Da Dao
Zhouliang Zhuang, Baodi District 
Tel: +86 22 5921 1234

La Seine 
No. 50, Tianjin Italian Style Town
Ziyou Dao, Hebei District
Tel: +86 22 2446 0388

Paelleta Spain
No. 50-52, Kaifeng Dao
Xiao Bai Lou (1902 Street)
Hexi District
Tel: +86 22 2311 0081

Pan Shan Grill & Wine
2F, Main Building
Sheraton Hotel Tianjin
Zi Jin Shan Lu, Hexi District 
Tel: +86 22 2731 3388 ext.1820

Pizza Hill
Bldg. B, Magnetic Capital
Lingbin Lu, Nankai District
Tel: +86 22 2385 5025

Prego
3F, The Westin Tianjin
No. 101, Nanjing Lu
Heping District
Tel: +86 22 2389 0088

Seasonal Tastes
1F, The Westin 
Tianjin No.101, 
Nanjing Lu 
Heping District

Tel: +86 22 2389 0088

Venezia Club
No. 48, Tianjin Italian Style Town
Ziyou Dao, Hebei District
Tel: +86 22 8761 3413

Wyndsong Restaurant
1F, Crowne Plaza Tianjin Binhai
No. 55, Zhongxin Da Dao
Airport Industrial Park 
Tel:  +86 22 5867 8888 ext. 2333

Qba Bar
2F, The Westin Tianjin
No. 101, Nanjing Lu 
Heping District
Tel: +86 22 2389 0088

Agricultural Development Bank 
Tianjin Branch
FF, bldg. B, no. 139, Nanjing Lu
Heping District

Benkay Japanese Dining
5F, Hotel Nikko Tianjin
No. 189, Nanjing Lu, Heping District
Tel: +86 22 8319 8888 ext. 3558

Chitose
5F, Ningfa Group
No. 21, Shuishang Dong Lu 
Nankai District
Tel: +86 22 2392 0287

Kasumi
1F, Crowne Plaza Tianjin Binhai
No. 55, Zhongxin Da Dao
Airport Industrial Park 
Tel: +86 22 5867 8888 ext. 2322

Kushi Grill
2F, Radisson Plaza Hotel Tianjin 
No. 66, Xinkai Lu, Hedong District 
Tel: +86 22 2457 8888

Seitaro
Sheraton Hotel Tianjin
Zi Jin Shan Lu, Hexi District 
Tel: +86 22 2731 0909

Golden Elephant Thai 
Restaurant
No. 78, the junction of Yong’an Dao 
and Guangdong Lu, Hexi District
Tel: +86 22 2328 7801

YY Beer House
(Behind International Building)
No. 3, Aomen Lu, Heping District
Tel: +86 22 2339 9634

Café@66
1F, Radisson Plaza Hotel Tianjin 
No. 66, Xinkai Lu, Hedong District 
Tel: +86 22 2457 8888

Chinese

Indian

Japanese

Thai

Banks

Western

BARS

TIANJIN
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Tel: +86 22 2711 5744

Bank of China, Tianjin Branch
No. 80, Jiefang Bei Lu
Heping District
Tel: +86 22 2710 2001

Bank of East Asia (BEA)
Bldg. G, Rome Gardens
No. 47, Youyi Bei Lu, Hexi District
Tel: +86 22 2332 1662

BNP Paribas
11F, The Exchange
No. 189, Nanjing Lu, Heping District
Tel: +86 22 2318 7000

China Bohai Bank
Bldg. 1, Magnetic Capital
Binshui Xi Dao, Nankai District
Tel: +86 22 5839 1358

Citibank
18F, The Exchange
No. 189, Nanjing Lu, Heping District
Tel: +86 22 8319 1988 ext. 73812

HSBC, Tianjin Branch
Ocean Shipping Plaza
No. 1, Haihe Dong Lu
Hebei District
Tel: +86 22 5858 8888

Standard Chartered
36F, The Exchange
No.189, Nanjing Lu, Heping District
Tel: +86 22 8319 1360

Woori Bank
Bldg. 1, Magnetic Capital
Binshui Xi Dao, Nankai District
Tel: +86 22 2338 8008

Porsche Center Tianjin
No. 59, Qiche Yuan Zhong Lu 
Airport Industrial Park
Tel: +86 22 2435 9911

Tianjin Tianbao Auto Sales & 
Service
No. 70, Huanhe Bei Lu
Airport Industrial Park
Tel: +86 22 8827 7777

European Chamber, Tianjin 
Chapter
Room 15A17, Suite 17
Magnetic Capital
Binshui Xi Dao, Nankai District
Tel: +86 22 2374 1122

German Business Circle 
Tianjin 
Deutscher Unternehmerkreis 
Tianjin, DUT

No. 3, Kaihua Dao, Huayuan 
Industrial Area, Nankai District
Tel: +86 22 8371 7855

German Chamber of 

No. 3, Yuliang Lu, Nankai District
Tel: +86 22 2301 1709 

The American Chamber of 
Commerce, Tianjin Chapter
Room 2918, 27-29F, bldg. B
The Exchange
No. 189, Nanjing Lu, Heping District
Tel: +86 22 2318 5075

Tianjin Japanese Association
Room 607, International Building
No. 75, Nanjing Lu, Heping District
Tel: +86 22 2313 2522

Tianjin Korean Chamber of 
Commerce & Industry
1F, Feng Lin Hotel
No. 6, Binshui Xi Dao
Nankai District
Tel: +86 22 2395 7991

Tianjin Korean Society
1F, Feng Lin Hotel
No. 6, Binshui Xi Dao
Nankai District
Tel: +86 22 2395 6600

International Schools
International School of Tianjin
Weishan Lu, Jinnan District
Tel: +86 22 2859 2001

Tianjin International School
No. 1, Meiyuan Lu, Huayuan 
Industrial Area, Nankai District
Tel: +86 22 8371 0900

Tianjin Rego International 
School
No. 38, Huandao Xi Lu
Meijiang Nan, Hexi District 
Tel: +86 22 8816 1180

Wellington College 
International Tianjin
No. 1, Yide Dao, Hongqiao District 

Kindergartens
Hopeland International 
Kindergarten & Day Care 
Center
No. 46, Xiaguang Dao 
Weijin Nan Lu, Nankai District
Tel: +86 22 2392 3803

Universities
German Language Centre 
Tianjin Foreign Studies 
University
Bldg. 3, Tianjin Foreign Studies 
University
No. 177, Machang Dao
Hexi District
Tel: +86 22 2326 5642

Block H, no. 28, Jinjing Lu
Xiqing District 
Tel: 400 688 7300

InterMediaChina is 
Tianjin’s premiere 
event planning 
company. We will 

pinpoint the features that can 
make your event a success and 
ensure that your target audience is 
reached through superb advertising 

and promotion. 
Also arrange the following: 
• Budgeting
• Selecting and reserving the event 

site
• Transportation and parking
To set up an event with 
InterMediaChina, please send 
e-mail to gm@intermediachina.com

Tianjin International Exhibition 
Center
No. 32, Youyi Lu, Hexi District 
Tel: +86 22 2801 2988

Crowne Plaza Tianjin Binhai
No. 55, Zhongxin Da Dao
Airport Industrial Park 
Tel: +86 22 5867 8888

Golden Crown Hotel
No. 18, Nanjing Lu, Hexi District
Tel: +86 22 2303 8866

Golden Ocean Hotel
No. 338, Nanjing Lu, Nankai District
Tel: +86 22 2746 6666

Holiday Inn Tianjin Riverside
Phoenix Shopping Mall
Haihe Dong Lu, Hebei District
Tel: +86 22 2627 8888

Hotel Nikko Tianjin
No. 189, Nanjing Lu, Heping District
Tel: +86 22 8319 8888

Hyatt Regency Jing Jin City 
Resort & Spa
No. 8, Zhujiang Da Dao
Zhouliang Zhuang, Baodi District
Tel: +86 22 5921 1234

Radisson Plaza Hotel Tianjin
No. 66, Xinkai Lu, Hedong District
Tel: +86 22 2457 8888

Car Dealers

Chambers

Education

Event Planning

Exhibition Centre

                 Hotels

Hotels & Apartments
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No. 219, Nanjing Lu 
Heping District
Tel: +86 22 2321 5888

Renaissance Tianjin Hotel
No. 105, Jianshe Lu, Heping District 
Tel: +86 22 2302 6888

Sheraton Hotel Tianjin
Zi Jin Shan Lu, Hexi District
Tel: +86 22 2731 3388

TEDA International Club Tianjin
No. 7, Fukang Lu, Nankai District 
Tel: +86 22 5869 5555

The Westin Tianjin
No. 101, Nanjing Lu, Heping District
Tel: +86 22 2389 0088

Tian Bao International Hotel
No. 368, Jingmen Da Dao
Baoshui District 
Tel: +86 22 2576 1588

Tianjin Saixiang Hotel
No. 8, Meiyuan Lu, Huayuan 
Industrial Area, Nankai District
Tel: +86 22 2376 8888

Best Western Byronn Hotel 
Tianjin
No. 90, Xi’er Dao
Airport Industrial Park
Tel: +86 22 8486 0000 
Global free reservation telephone: 
0800 0013 1779

Crystal Palace Hotel Tianjin
No. 28, Youyi Lu, Hexi District 
Tel: +86 22 2835 6666

Dickson Hotel
No. 18, Binshui Dao, Hexi District
Tel: +86 22 2836 4888

Geneva Hotel
No. 32, Youyi Lu, Hexi District
Tel: +86 22 2835 2222

Jinbin International Hotel
No. 135, Anshan Dao
Heping District 
Tel: +86 22 8331 1818

Jun Yue Hotel
No. 16, Guizhou Lu, Heping District
Tel: +86 22 2308 8888

Astor Apartment
No. 32, Tai’er Zhuang Lu
Heping District
Tel: +86 22 2303 2888

Crystal Palace Hotel Apartment
No. 28, Youyi Lu, Hexi District
Tel: +86 22 2835 6666

Sheraton Apartment
Zi Jin Shan Lu, Hexi District
Tel: +86 22 2731 3388

Somerset Olympic Tower
No. 126, Chengdu Dao
Heping District
Tel: +86 22 2335 5888

Somerset Youyi
No. 35, Youyi Lu, Hexi District
Tel: +86 22 2810 7888

TEDA International Club Tianjin
No. 7, Fukang Lu, Nankai District
Tel: +86 22 5869 5555

Tianjin Centre Residences
No. 219, Nanjing Lu, Heping District
Tel: +86 22 5868 2888

LOGISTICSTIANJIN can provide 
a full range of LOGISTICS 
SERVICES: 

documents

declaration

For further details, please send 
e-mail to 
service@logisticstianjin.com

TIANJINPRINT is a 24-HOURS 
professional printing service 
provider. Provides the highest level 
of service by employing the most 
advanced equipment, superior 
customer service, and excellent 
quality control systems, to ensure 
that customers receive the highest 
quality products and services. 
Print, including design, prepress, 

For projects or inquiries, please 
send e-mail 
to info@tianjinprint.com

PROMOTIANJIN is a traditional 
promotional products agency 
serving major corporations and non-

Tianjin, it has been actively serving 

cultural affairs and home and 

clients are organizations of all sizes 
throughout China and abroad.
For further details, please send 
e-mail to 
gm@promotianjin.com

E-SMART Relocation 
Consultants Co., Ltd.
19B, Tower 2, Zijin Garden
No.15, Binshui Dao, Hexi District
Tel: +86 22 2836 0997

LC Relocation C21

No. 68, Yuexiu Lu, Hexi District
Tel: +86 138 2099 1956

Royal Relocation Consultants
20B, bldg. 2, Zi Jin Garden 
No. 15, Binshui Dao, Hexi District 
Tel: +86 22 2813 6943 

Sumimoto Real Estate
2-2-1901, Chengji Center 
Heping District
Tel: +86 22 2316 1511

CAR/BUS 
Rental Services 
in Tianjin and 

Beijing with reasonable rates.
Tel: +86 135 0207 0987
To make a reservation or enquiry, 
please send e-mail to 
info@chinabustravel.com or call 
+86 135 0207 0987

The Executive 
Centre
29F, bldg. 2, 

The Exchange
No. 189, Nanjing Lu, Heping District
Tel: +86 22 2318 5000

Tianjin’s 
travel agency 
specializing in 

tourism for foreigners
Tel: +86 159 2200 0555
E-mail:info@thestarstravel.com

Tianjin China International 
Travel Service
No. 22, Youyi Lu, Hexi District
Tel: +86 22 2810 9123

Tianjin China Travel Service
No. 16, Pingshan Dao, Hexi District
Tel: +86 22 2430 1330

Tianjin CITIC International 
Travel Co., Ltd.
No. 2, Zhengzhou Dao
Heping District
Tel: +86 22 2316 1795

Heavenly Spa by Westin
6F, The Westin Tianjin
No.101, Nanjing Lu, Heping District 
Tel: +86 22 2389 0088

Travel Agencies

 SPAS 

Rentals

Real Estate & Relocation

Promotional Products

Printing MaterialApartments

Logistics

                 Hotels

Lifestyle Listings

AUG  2010 I  Business Tianjin 67

S
e
r

v
ic

e
s



Kindergartens
Gymboree Play & Music
2F, bldg. 1, Golden Street Center
Zhongxin Bei Lu, Tanggu District
Tel: +86 22 6636 7699

Tianjin Binhai International 
Convention & Exhibition Center
5th Avenue, TEDA
Tel: +86 22 6530 2888

Tianjin Warner International 
Golf Club
No. 1, Nanhai Lu, TEDA
Tel: +86 22 2532 6009

Champs Elysees
2F, Renaissance Tianjin TEDA 
Hotel & Convention Centre
No. 29, 2nd Avenue, TEDA
Tel: +86 22 6621 8888

Holiday Inn Binhai Hotel 
Fitness Center
15F, Holiday Inn Binhai Tianjin 
No. 86, 1st Avenue, TEDA
Tel: +86 22 6628 3388 ext. 2960

Vista Clinic
An International standard clinic 
providing comprehensive medical 
service for Expats and their 
families. Open 24 hours a day, 365 
days a year.
B29, Beijing Kerry Center
No. 1, Guanghua Lu
Chaoyang District, Beijing, 100020
Tel: +86 10 8529 6618
www.vista-china.net

100020

Holiday Inn Express Tianjin 
Binhai
TEDA Fashion Plaza
No. 11, Aoyun Lu, TEDA
Tel: +86 22 5988 8999

Renaissance Tianjin TEDA 
Hotel & Convention Centre
No. 29, 2nd Avenue, TEDA
Tel: +86 22 6621 8888

TEDA International Hotel & Club
No. 8, 2nd Avenue, TEDA
Tel: +86 22 2532 6000

Tianjin Ruiwan Hotel
No. 2527, Yihao Lu, Xingang 
Tanggu District
Tel: +86 22 2578 0001

Baiyun Hotel
No. 12, the junction of Fada Jie and 
Nanhai Lu, TEDA
Tel: +86 22 6620 8888

D. D. Center
No. 26, Jieda Lu, 3rd Avenue
TEDA
Tel: +86 22 2532 0088

Tianjin TEDA Chamber of 
Commerce/International 
Chambers of Commerce
A-2, Investment Service Center
No. 19, Hongda Jie, TEDA
Tel: +86 22 2520 1071

International Schools
TEDA International School
No. 72, 3rd Avenue, TEDA
Tel: +86 22 6622 6158 

Tianjin TEDA Maple Leaf 
International School
No. 71, 3rd Avenue, TEDA
Tel: +86 22 6622 6888

Swimming Pool by Westin
5F, The Westin Tianjin
No.101, Nanjing Lu, Heping District
Tel: +86 22 2389 0088

Wan Li Chinese Restaurant
2F, Renaissance Tianjin TEDA 
Hotel & Convention Centre
No. 29, 2nd Avenue, TEDA
Tel: +86 22 6621 8888 ext. 6750

Sake n Sushi Bar
11F, Holiday Inn Binhai Tianjin
No. 86, 1st Avenue, TEDA
Tel: +86 22 6628 3388 ext. 2730 

Sawasdee Thai & Indian Food
No. 1-4-7, King Buyer Shopping Mall
No.32, 3rd Avenue, TEDA
Tel: +86 6629 2120

Brasserie Restaurant
Renaissance Tianjin TEDA 
Hotel & Convention Centre
No. 29, 2nd Avenue, TEDA
Tel: +86 22 6621 8888 ext. 3711

Parrot Restaurant & Bar
No. 88, Huanghai Lu, TEDA
Tel: +86 22 6620 1663

Dosen Residences 
TEDA Fashion Plaza
Aoyun Lu, TEDA
Tel: +86 22 6628 5656

Holiday Inn Binhai Tianjin
No. 86, 1st Avenue, TEDA 
Tel: +86 22 6628 3388

Aroma (Tianjin) Golf Club
Green base, Guangang Senlin Park 
Dagang District
Tel: +86 22 6328 5000

Regal Rivera Golf Club
Jingjin New Town
No. 1, Zhujiang Nan Lu, Baodi District
Tel: +86 22 2966 9266

Tianjin International Hot Spring 
Golf Club
No. 5, Zhongxin Da Dao
Airport Industrial Park 
Tel: +86 22 2489 0391

Tianjin Pearl Beach
International Golf Country Club
Yingcheng Hu, Hangu District
Tel: +86 22 6720 1818

Yang Liu Qing Golf Club
(Overpass the northern bridge)
Yijing Lu, Yang Liu Qing Zhen 
Xiqing District
Tel: +86 22 2792 2792

Powerhouse Gym
Binjiang Shopping Center, Kaifeng Dao
Xiao Bai Lou (1902 Street)
Hexi District 
Tel: +86 22 2302 2008

Sheraton Hotel Fitness Center
Inside Sheraton Hotel Tianjin
Zi Jin Shan Lu, Hexi District
Tel: +86 22 2731 3388 ext. 2228

Westin Workout

5F, The Westin Tianjin
No. 101, Nanjing Lu, Heping District
Tel: +86 22 2389 0088

To include your advertising in the next issue, please write to
 before the 15th day of the current month.
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Exhibition Centre
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Lifestyle Listings
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Arts & Leisure



Have courage for the great sorrows of life and patience for the small ones; and when you have laboriously 
accomplished your daily task, go to sleep in peace.                                                                  ____ Victor Hugo   

You can tell more about a person by what he says about others than you can by what others say about him. 
____  Leo Aikman         

T
shameful and vile.                                                                                                                                                                ____ Plato            

I once tried standing up on my toes to see far out in the distance, but I found that I could see much farther 
by climbing to a high place.                                                                                                                                           ____ Xun Zi 

Quotations of the month

Arts & Leisure Book

Made in China
What Western Managers Can Learn from 
Trailblazing Chinese Entrepreneurs 
by Donald N. Sull with Yong Wang
Reviewed by Joei Villarama

The names Bill Gates, Sam Walton, Henry Ford and John D. Rockefeller ring through history. But who’s heard 

If you want to purchase this book, please send an email to BOOKS@INTERMEDIACHINA.COM, we will deliver the book to your door.
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Facial Care at the Heavenly Spa 
by Westin – Uplifting Beauty

It is usually said that summer 
weather has the power to heal 
one’s skin. As many dermatolo-

gists will tell you, however, this 
isn’t accurate at all. In most cases, 
after summer is gone, all the im-
perfections from before will ap-
pear harsher than ever. You must 
protect yourself from the season’s 
aggressions and unnatural influ-
ences such as pollution.

At  the Heavenly Spa you can 
pamper your skin and guaran-
tee around-the-clock health and 
beauty with the latest in facial skin 
technology. Wave goodbye to the 
days when deep skin nourishment 
involved aggressive treatments 
that would at best give you a mild 
skin burn.

The Heavenly Spa treats each treat-
ment as a ritual. It doesn’t matter 
if you are in for a relaxing mas-
sage or wrinkle treatment. Aromas 
are spread to sooth, products are 
placed to heal, and music plays to 
let you wander. A dim light and an 
essential oil burner set the mood, 
while the spa’s Pevonia and Com-
fort Zone absolutely chemical-free 
products start a voyage in facial 
beauty treatment.

Before undergoing any treatment, the spa specialist will analyse your skin and advise you of the best options. There are then two kinds 
of treatments: Skinlight and LPG. They are both the very best in aesthetic care with the difference that the latter’s action is lighter. 

From wrinkles to facial flaccidity, Skinlight is the perfect non-invasive technology to repair cosmetic problems. It’s recommended 
for all ages, with no known side effects. 

With the spa’s blended aromatherapy, you won’t even realize a pigmentation or stretch mark treatment is being performed. The 
whole therapy is set not only to beautify but also to energize or relax, according to your preferences.

It is widely believed that there are no both visible and affordable measures to heal to most common skin problems such as scars, 
wrinkles and stretch marks. But Skinlight technology, professionally and knowledgeably managed by the spa’s specialists, shows 
improvements from session one. Depending on the depth and length of the treatment, you will observe noticeable differences 
from one session to the next. How can this be guaranteed? By taking localized snapshots to show progress.

Your visage is your greeting card to the world, and undoubtedly many feel insecure with blemishes and flaws. For some, skin 
treatment is a professional need; for others it’s the day before their wedding; and for most is just a personal preference to look 
their best. Whatever your reasons, the Heavenly Spa’s facial treatments are surely the right step in cosmetic therapy.

Heavenly Spa at The Westin Tianjin – For Health Aficionados



AGRICULTURE:
MAKING SOIL USABLE

Arts & Leisure Science  & Techology
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How long have humans 
been farming?
At the end of the last ice age, 
around 10,000-13,000 years 
ago, humans began to culti-
vate plants purposefully. The 
transition phase from nomadic 
hunter-gatherers to settled 
farmers (and stock breeders) is 
known as the Neolithic revo-
lution. Why exactly humans 
began to farm just at this time 
is unclear, but certainly the 
change in climate must have 
had something to do with it. 
In addition, due to population 
growth, new sources of food 
had to be developed. Farming meant that humans became 
more settled, as they had to devote longer periods of time to 
tending the soil and crops. 

It is certain that farming did not develop in one location but 
worldwide in several locations at the same time. The oldest 
farming region is possibly in the Levant, an area in the Middle 
East to the east of the Mediterranean. Here, along the upper 
reaches of the Tigris and the Euphrates rivers, is an area called 
the Fertile Crescent that essentially includes the modern-day 
states of Syria, Turkey, and Iraq. It offered prime conditions 
for agriculture. Research has shown that farming was also 
beginning simultaneously in China and East Asia. Here there 
is evidence of a long history of rice and soy cultivation. It is 
presumed that agriculture developed later on in Central and 
South America. 

The fertility of soils depends on 
the richness of the nutrients in 
them. Plants extract nutrients – 
such as nitrogen (N), potassium 
(K) and phosphorus (P) – from 
the soil while they are growing. 
Farmers artificially add these to 
the soil to accelerate and im-
prove growth, usually in the form 
of mineral and organic substanc-
es such as liquid manure. More 
rapid growth, bigger yields per 
acre, as well as mechanization 
have led to an increase in the 
range of nutrients required. Yet 
there is a risk of over-fertilization. 

When this happens, the soil can sustain lasting damage if, 
for example, the microorganisms die off or the quality of 
the groundwater is compromised. 

Soil needs rest phases when no cultivation takes place so that 
it can recover and build up nutrients again. In ancient times, 
what is known as the two-field system was practiced, whereby 
a field would be divided into two, and alternately half would 
be planted with grain while the other lay fallow. Later, the 
more efficient three-field system developed. This system al-
ternated between winter and summer crops and the fallow 
field, for example. This meant that only a third of the field was 
unused, which led to higher yields. Additionally, soil quality 
could be maintained on a long-term basis if different plants 
were cultivated sequentially so that the various nutrients in 
the soil would not be stressed at the same rate. 
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It  c a n  s e e m  b o t h  r e m a r k a b l e 
and absurd, but as a foreigner in 
China, you are often the object of 
some curiosity. You may be one 

of the few foreigners your Chinese 
acquaintance has met, and thus you 
wil l  be presented with a series of 
questions. The first time you encounter 
these questions, no doubt, you’ll give 
thoughtful, honest answers, aware of 
your duty to present your background 
fairly and to help bridge East and West. 
Sadly, these questions will reoccur 
on many social occasions, as curious 
Chinese people somehow contrive to 
ask the same questions over and over 
again. Here are some of the typical 
questions, and some responses you can 
save for later use.

Do you like Chinese food?
A perennial favourite, this question is 
often asked in a hopeful manner, as 
though a negative would be to insult 1.3 
billion people, and the broader diaspora, 
and 5000 years of civilisation thrown in 
as well. 

Don’t say: No, I hate all Chinese food 
and I eat only at Western restaurants, 
especially KFC. Your food is slop to me!

D o  s a y :  Yo u  c a n’ t  c a t e g o r i s e  a l l 
Chinese food together. Sichuan food 
is  di f ferent  f rom Xinj iang food is 
different from dim sum is different 
from Cantonese food. All of them have 
different specialities, some of which I 
like more than others.

Can you use chopsticks?
A reasonable question for a newcomer, 
perhaps. But if you’ve been here for 
more than a month, try not to take it as 
an insult.

Don’t say: What, do you think I’m stupid? 
Of course I can use chopsticks! That’s like 
me asking you, “Can you use a fork?”

Do say: I had lots of experience using 
chopsticks from when we went to 
Chinese restaurants in my hometown; I 
was a good friend of the owner. So I’ve 
been using chopsticks from the age of 
four, just like you.

Do you like NBA?
US hegemony finds expression not 
merely in multinational corporations 
and military, ahem, ventures, but also 
in international  spor ting choices. 
With the ubiquitous Yao Ming playing 
for the Houston Rockets (a fact which 
you will know if you spend any time 
with a Chinese under twenty-five) 
and the Chinese international football 
team as terrible as ever, NBA has an 
unrivalled grip on youth spor ting 
culture in China.

Frequently Asked 
Questions

By Mike Cormack
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Don’t say: Isn’t basketball a sport for tall 
people? Aren’t you a little short to be 
playing it?

Do say: I used to play basketball, yes, but I 
didn’t really watch it on TV. I think it’s better 
to play a sport than watch it, don’t you?

You know about Tibet?
After a while, once you have gained 
the confidence of some local Chinese 
people, they may ask you questions 
relating to internal political issues, and 
your knowledge and opinion thereon. 
Involving yourself in such matters is like 
interfering in an argument among a 
family or between a married couple. It’ll 
only end in tears.

Don’t say: Richard Gere, Bjork, and 
George Clooney – they all really know 
what they’re talking about. Millionaire 
Westerners have such insight.

Do say: It’s a beautiful part of China that 
I hope to visit someday. Living standards 
have really risen there. The Qianzang 

train line linking Tibet to the rest of 
China is a magnificent achievement.

Why did you come to China?
How can you answer this? There are 
probably a million reasons (unless your 
company just posted you here) why 
people come to China – the exotic 
unknown, the ease of obtaining a teaching 
job, the dynamic economy, the breakneck 
development, the ancient civilisation, the 
relative cheapness, amongst many others. 
But for every individual the circumstance 
is different, and explaining these is akin to 
reciting a small autobiography. It gets a 
little wearying.

Don’t say: I couldn’t get a job back home. 
Or a girlfriend. 

Do say: China is a land of incredible 
history and culture. It has many great 
opportunities and is developing so fast 
that I had to come and see it for myself.

Do you have a girlfriend/
boyfriend? (part one)

Back home, this would be a leading 
question: someone asking that would 
have an obvious,  i f  not  palpable, 
interest in the answer. But somehow, 
here in China, it comes over far more 
i n n o c e n t l y.  (O r  p e r h a p s  C h i n e s e 
people can just hide their intent better 
than others).

Don’t  Say :  Oh,  er,  um. . .  sorr y,  I ’m 
washing my hair. Bye..!

Do say: I came to China looking for 
many new experiences...

Is he/she Chinese? (part two)
Obviously your answer will depend on 
your own situation, but no response 
seems to gratify a Chinese questioner 
more so than an affirmative.  

Don’t say: Yes, we’ve been going out for 
three weeks. His/her family wants us to 
get married.






